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This research investigated the application of innovation in the strategic development of Pattaya 

City administration from the perspective of visitors who visited Pattaya City, Chonburi 

Province, Thailand in January 2023. The study aimed to explore the level of innovation in 

Pattaya City administration, its strategic development, and the impact of innovation on 

strategic development. The research populations comprised of 400 visitors who responded to 

a questionnaire, and data analysis was conducted using statistical techniques such as 

frequency, percentage, average, standard deviation, correlation analysis, and multiple 

regression analysis. The study found that innovation was implemented at a high level in 

Pattaya City administration, with product innovation, strategic innovation, and process 

innovation being the most significant areas. Moreover, the strategic development of Pattaya 

City administration was identified as being at a high level, with strengthening sustainable 

support for a livable city, promoting the organization's potential towards becoming a regional 

hub, and developing towards a global tourism economy being key areas. The study also 

identified several innovation factors that influence Pattaya City's strategic development, 

including service innovation, process innovation, product innovation, social innovation, 

strategic innovation, and philosophical innovation. Overall, the study suggests that innovation 

is a crucial factor in the strategic development of Pattaya City administration. The findings 

provide valuable insights for policymakers and practitioners to enhance innovation and 

strategic development in Pattaya City. 
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1. INTRODUCTION

This research paper focuses on studying the application of 

innovation in Pattaya City administration, its strategic 

development, and the impact of innovation on the city's 

strategic development. 

For a long time, Pattaya City has been a popular tourist 

destination for both Thai people and foreigners. Its natural 

surroundings, beautiful beaches, and proximity to Bangkok 

have made it a significant contributor to the country's tourism 

industry. In 1978, the Pattaya City Administration Act 

elevated the city to the second Local Government 

Organization in Thailand, after Bangkok. However, the 

tourism industry in Pattaya City has also caused problems in 

various aspects, including tourism, which is vital to the nation. 

According to the World Tourism Organization (UNWTO), 

Thailand was ranked ninth globally in terms of foreign visitors, 

with 32.6 million visitors, and third in terms of income 

generated from tourism, valued at 49.9 billion US dollars [1]. 

This highlights the potential for Thailand to become a tourism 

hub in ASEAN by applying innovative approaches to its 

tourism development, making it a leader in tourism innovation. 

Thailand is expected to attract more than 20 million foreign 

visitors this year after receiving 11.8 million in 2022. 

Given the tourism potential of Pattaya City, it is crucial to 

study the application of innovation in its administration and 

strategic development. This research paper aims to contribute 

to this area by examining the impact of innovation on the city's 

strategic development and its potential to become a hub of 

innovation in the tourism industry. Figure 1 shows the top ten 

nations' rankings by the UNWTO, which reflects Thailand's 

significant tourism potential. 

Figure 1. Pattaya City tourist attraction, beautiful beach and 

clean 
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Hence, the term "city of tourism innovation" refers to a 

provincial-level tourism administration that leverages 

innovation from other industries in the area to develop the 

tourism industry in the region, thereby increasing its 

competitiveness and efficiency. This, in turn, promotes local 

employment and fair income distribution [2]. 

Figure 2. Visitors visiting Pattaya City from around the 

world including senior citizens stay forever 

2. LITERATURE REVIEWS

2.1 Models of innovation 

Teece stated that organizations gain profits from innovation 

in technology, which can help protect against competition, as 

well as in production and distribution channels [3]. 

Roberts and Berry explained that innovation acceptance 

comes through internal development, acquisition of other 

companies, patents, joint ventures, and risky investments [4]. 

Abernathy and Clark pointed out that organizational 

innovation involves knowledge of technology and marketing 

excellence. If an organization cannot develop technology 

beyond its competitors, it may collapse [5]. 

David Smith identified three forms of innovation as follows 

[6]:  

1. Product Innovation: This mostly refers to products used

by humans or consumers, such as washing machines, vacuum 

cleaners, etc. Innovations in this category relate to the 

components and systems, which will be mentioned next in the 

types of innovation. 

2. Service Innovation: This type of innovation involves

intangible products or services. Unlike product innovation, it 

comes in service forms, such as changes in financial services 

from banks or mobile phone promotion services from 

companies like AIS, which allow clients to set their own 

promotions, etc.  

3. Process Innovation: This third type of innovation, as

stated by David Smith, can have a greater impact on society 

than the previous two types.  

Innovation policy aims to promote the development, 

distribution, and efficiency of new product and service 

adoption, as well as marketing processes within both 

companies and public organizations [7]. 

2.2 Management innovation 

Management innovation refers to the concept of utilizing 

innovation to create a competitive advantage for the 

organization. Management innovation encompasses an 

extensive range of sciences from other branches in order to 

obtain competitive ability, creative thinking, knowledge, 

products, practice guidelines, and better procedures [8]. 

Management innovation consists of the following: 

Product innovation, which refers to the product used by 

humans or consumers. In this study, product innovation refers 

to tourist attractions or other related products. 

Process innovation, which involves the application of ideas, 

methods, or new processes to allow for higher efficiency and 

effectiveness in operational processes. 

Strategic innovation, which involves creating a new 

business organization. It involves adjusting the previous 

management structure to best respond to the needs of 

customers and service clients. 

Social innovation, which pertains to any forms of people's 

needs. Currently, people's needs have changed due to changes 

in the environment. 

Political innovation, which refers to the form of regulations, 

institutional reforms, direction of society, and governance. 

Philosophy innovation, which involves new ideas with an 

impact on society and administration. It is concerned with how 

society defines what is right or wrong [9]. 

Service innovation, which pertains to any forms of 

intangible service. Innovations created for the convenience 

and quick access of service providers and clients provide more 

usefulness, such as providing information about tourist 

attraction places [8]. 

Firms can strategically use innovation to achieve 

competitive advantage [10, 11] and effectively compete in 

local and global markets [12], adapt their strategy to changing 

market and customer demands, create value and growth [13], 

and achieve superior performance [14-17]. Therefore, the 

strategic management of innovation represents a crucial 

component of a firm's strategy [18] and a major contributing 

factor to a firm's competitive advantage [19-21]. Consequently, 

the strategic management of innovation has become a central 

topic within the strategic management field. A systematic 

study on this issue would be beneficial to both academic 

researchers and practitioners, which is why our paper 

undertakes to review the innovation literature from a strategic 

management perspective. 

We adopt Damanpour's [22] understanding of innovation: 

An innovation can be a new product or service, a new 

production process technology, a new structure or 

administrative system, or a new plan or program pertaining to 

organizational members. Since this definition accommodates 

different forms of innovation, it allows us to minimize the 

possibility of selection biases rooted in definition issues. 

Further, we follow Nag et al.'s [23] comprehensive definition 

of strategic management as a field that deals with the major 

intended and emergent initiatives taken and the internal 

organization adopted by general managers on behalf of owners, 

involving the utilization of resources to enhance the 

performance of firms in their external environments. 

Combining the two definitions, we suggest that the strategic 

management of innovation is concerned with using 

appropriate strategic management techniques and measures so 

that the impact of the firm's innovation activities for firm 

growth and performance is maximized. 

Several arguments speak for the theoretical and practical 

relevance of producing a review on the strategic management 

of innovation. First, over the last 20 years, the global economic 

regime has become increasingly liberalized, while a focus on 
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innovation has replaced traditional cost-oriented business 

models in many firms [24]. Since the 1990s, these 

developments have triggered exponential growth in the 

innovation literature, and many novel topics have emerged, 

such as international innovation (e.g., Granstrand et al. [25]), 

headquarter-subsidiary relationships (e.g., Birkinshaw et al. 

[26], Frost and Zhou [27]), knowledge management (e.g., 

Kogut and Zander [28]), and 'open innovation' business 

models (e.g., Chesbrough [29]; von Hippel and von Krogh 

[30]). 

Moreover, theoretical frameworks like the knowledge-

based view of the firm or the dynamic capabilities perspective 

that emerged since then have offered many new ways of 

theorizing about innovation. All of these developments have 

led to a fragmentation of the innovation literature, so that its 

present state is characterized by many inconsistencies, 

competing theoretical frameworks, diverse conceptualizations 

of the determinants of innovation, and knowledge gaps [31-

33]. Many studies have sought to understand the innovation 

process, but scholars have not yet been able to identify a clear 

prototypical process for the management of innovation [34]. 

Second, the vast majority of innovation research conducted on 

the organizational level of analysis has concentrated on three 

domains: (a) the identification of antecedents that affect the 

extent to which an organization is successful at technical 

innovation (Figure 3); (b) studies of the development of new 

products and/or new businesses within the established 

organization with a focus on authenticity-ambidexterity; (c) 

the impact of interfirm linkages on various types of 

organizational innovation [34]. This specificity seems 

problematic since many questions pertaining to the strategic 

management of innovation are still little understood, such as 

the relations between innovation, resources, and performance 

[35-38]. 

Figure 3. Nongnooch Tropical Garden 

Third, these developments create significant problems for 

practitioners. Several decades of research into innovation 

management have failed to provide clear and consistent 

findings, coherent advice to managers, and convincing 'best 

practice' solutions [39]. For instance, firms that produce 

breakthrough innovations use other management practices 

than those that focus on incremental innovation [40]. 

Practitioners are therefore confronted with an overwhelmingly 

complex literature but no guidance or insights regarding 

practical implications that can be derived from this literature. 

Thus, managing innovation has become a 'daunting task' [41]. 

However, since the seminal reviews of Lengnick-Hall [20] 

and Wolfe [42], no comprehensive review of the strategic 

management of innovation has been published, although the 

innovation literature has grown exponentially since. There are 

reviews of specialized topics that all relate to innovation, such 

as the relationship between social capital and innovation [43], 

the measurement and valuation of the inputs and results of the 

innovation process [44, 45] (Adams et al. 2006; Johnson et al. 

2002), specific types and typologies of innovation [46, 47], 

environmental contingencies [39], the link between innovation 

and national productivity [48], new product development [49, 

50], individual-level cognitive aspects of innovation [51] 

(Anderson et al. 2004), the role of third parties in the 

innovation process [52, 53], the diffusion of innovations [54], 

open innovation [55], networking [56], the relationship 

between market orientation and innovation performance [57], 

or the role of organizational size [58, 59]. 

The Pattaya City Strategic Development Administration has 

identified five key strategies for the development and growth 

of the city: 

1. Strengthening sustainable supporting potential: This

strategy focuses on developing the necessary infrastructure to 

support the growth of the city, with a particular emphasis on 

promoting tourism and enhancing security measures to 

increase confidence in the city's safety. 

2. Developing a world economic tourism city: This strategy

aims to position Pattaya as a leading destination for tourism 

and innovation, with a focus on strengthening the city's image 

and developing it as a smart city. This strategy also includes 

enhancing tourist attractions and related activities. 

3. Enhancing human resources potential: This strategy

prioritizes improving the quality of life for Pattaya's residents, 

with a focus on education and promoting public participation 

in arts and culture conservation efforts. 

4. Strengthening integrative development: This strategy

aims to foster cooperation with relevant agencies, 

organizations, and localities to enhance the city's strength and 

spatial management integration. 

5. Enhancing organizational potential: The final strategy

focuses on improving the administration of the city and 

positioning Pattaya as a regional hub. This includes structural 

improvements to public service units and the development of 

more efficient service processes.  

These strategies demonstrate a commitment to sustainable 

development, innovation, and collaboration to ensure Pattaya's 

continued growth and success as a tourist destination and 

regional hub [60]. 

3. RESEARCH METHODOLOGY

3.1 Samples 

Research samples were 400 visitors visiting Pattaya City 

during January 2023. Samples were selected by convenience 

sampling approach. 

3.2 Questionnaire survey 

This research applied questionnaire for data collection. It 

consisted of 4 parts. Part 1 was the questions about basic 

information of the participant. Part 2 contained the questions 

related to the innovation application in Pattaya City 

administration. Part 3 contained the questions related to 

strategic management for Pattaya City development. And, part 

4 contained the questions related to problems, obstacles, and 
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suggestions. 

Testing on questionnaire quality was conducted using 30 

sets of questionnaire to find out for the confidence of the 

questionnaire. It was found that the confidence coefficient of 

Cronbach for part 2 of the questionnaire was 0.946, part 3 was 

0.957, and the confidence value of the whole questionnaire 

was 0.971. 

3.3 Data analysis statistics 

Inferential statistics: 

Correlation coefficient was used to analyze the relationship 

between the application of innovation in Pattaya City 

administration and strategic development of Pattaya City.  

Multiple regression analysis was applied to analyze on the 

influences from applying innovation in Pattaya City 

administration toward strategic development of Pattaya City. 

3.4 Results 

The study results from innovation application in Pattaya 

City administration as the researchers conducted the study in 

overall pictures could be divided into 7 following aspects: 1) 

product innovation, 2) process innovation, 3) strategic 

innovation, 4) social innovation, 5) political innovation, 6) 

philosophical innovation, and 7) service innovation. The 

analysis on the application of innovation in Pattaya City 

administration applied average and standard deviation by 

dividing the levels of innovation application in Pattaya City 

administration as follows:  

Meaning of the average scores 

4.21 - 5.00 highest level, 3.41 - 4.20 high level, 2.61 - 3.40 

moderate level 

1.81 - 2.60 low level, 1.00 - 1.80 lowest level 

4. MATH

Results of data analysis were presented in the table with 

description as follows:  

Table 1. Results from the study on overall levels of 

innovation applied in the Pattaya City administration 

Innovation used in administration 

Innovation used 

in 

administration 

x̅ SD levels 

Product 

innovation 
4.58 0.47 highest 

Process 

innovation 
4.54 0.47 highest 

Strategic 

innovation 
4.55 0.50 highest 

Social innovation 4.50 0.54 highest 

Political 

innovation 
4.45 0.61 highest 

philosophical 

innovation 
4.53 0.48 highest 

From Table 1, it was found that overall innovation applied 

in Pattaya City administration was at highest level with the 

average of 4.52. When considering into each aspect, product 

innovation was on top with the average of 4.58, second by 

strategic innovation at the average of 4.55, process innovation 

at the average of 4.54, philosophical innovation at 4.53, social 

innovation at 4.50, management innovation at 4.46, and lastly 

political innovation at the average of 4.45. 

Table 2. Results of the study on the overall levels of strategic 

development in Pattaya City administration 

Innovation 

used in 

administration 

Average 
Standard 

deviation 
levels 

Product 

innovation 
4.58 0.47 highest 

Process 

innovation 
4.54 0.47 highest 

Strategic 

innovation 
4.55 0.50 highest 

Social 

innovation 
4.50 0.54 highest 

Political 

innovation 
4.45 0.61 highest 

philosophical 

innovation 
4.53 0.48 highest 

service 

innovation 
4.46 0.57 highest 

From Table 2, overall the strategic development for the city 

administration was at the highest level with the average of 4.55. 

if considering into each aspect, all sub aspects showed with 

highest level of strategic management by the highest average 

could be seen from the aspect to “Strengthen on the sustainable 

supporting potential of Pattaya metropolis toward a livable 

city for everyone” with the average of 4.59, second by the 

aspect of “Strengthening the organizational potential toward 

the metropolis administration and becoming the regional hub” 

at the average of 4.56, “Promoting the integrative development 

with the relevant agencies, organizations and localities” at the 

average of 4.55, “Developing toward the world tourism 

economic city and regional hub metropolis” at the average of 

4.54, and “continuity development of human resources 

potential and enhancing on populations’ quality of life” at the 

average of 4.52. 

Results of innovation application in the administration with 

influences on the strategic development of Pattaya City. 

Research on innovation application in the administration 

with influences on the strategic development of Pattaya City 

set to study on the following variables. 

X1 refers to the score of product innovation applying into 

Pattaya City administration. 

X2 refers to the score of process innovation  

X3 refers to the score of strategic innovation  

X4 refers to the score of social innovation  

X5 refers to the score of political innovation  

X6 refers to the score of philosophical innovation  

X7 refers to the score of service innovation  

Y1 refers to the score of Pattaya City strategic development 

on the aspect of strengthening the sustainable supporting 

potential of Pattaya metropolis toward a livable city for 

everyone (Customer).  

Y2 refers to the aspect of developing toward the world 

tourism economic city and regional hub metropolis 

(Innovation). 

Y3 refers to the aspect of continuity development of human 

resources potential and enhancing on populations’ quality of 

life (Human/Social Capital). 

Y4 refers to the aspect of promoting the integrative 

development with the relevant agencies, organizations and 

localities (Internal process). 
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Y5 refers to the aspect of strengthening the organizational 

potential toward the metropolis administration and becoming 

the regional hub (Internal process). 

Y refers to the score of overall strategic development of 

Pattaya City. 

Results from the study on research hypothesis no. 1 

Applying innovation into Pattaya City administration has 

the relationship with the strategic development of Pattaya City. 

The study on the relationship of innovation adopting into 

Pattaya City administration and the strategic development of 

Pattaya City applied multiple correlation coefficient analysis. 

Data analysis results were presented in form of table with 

description and set for the levels of relationship from the 

following values of correlation coefficient  

Correlation coefficient value (r) Relationship levels 

0.00 – 0.33 low 

0.34 – 0.67 moderate 

0.68 – 1.00 high 

Table 3. Results of relationship study between the adoption 

of product innovation into Pattaya City administration and 

the strategic development of Pattaya City 

Variables Y Y1 Y2 Y3 Y4 Y5 

X1 
0.74

0* 

0.370

* 

0.701

* 

0.687

* 

0.712

* 

0.663

* 

X2 
0.72

8* 

0.375

* 

0.682

* 

0.661

* 

0.668

* 

0.690

* 

X3 
0.72

6* 

0.351

* 

0.673

* 

0.695

* 

0.697

* 

0.666

* 

X4 
0.75

3* 

0.385

* 

0.689

* 

0.693

* 

0.723

* 

0.696

* 

X5 
0.68

0* 

0.334

* 

0.631

* 

0.649

* 

0.630

* 

0.644

* 

X6 
0.70

4* 

0.325

* 

0.658

* 

0.684

* 

0.685

* 

0.651

* 

X7 
0.69

9* 

0.368

* 

0.664

* 

0.614

* 

0.640

* 

0.659

* 
Remark* the statistical significance level of 0.05 

From Table 3, it was found that the strategic development 

of Pattaya City overall had high relationship level with 

innovation application in Pattaya City administration in all 

aspects. The aspects with highest relationship were social 

innovation(X4) (r=0.753), second by product innovation (X1) 

(r=0.740), process innovation(X2) (r=0.728), strategic 

innovation(X3) (r=0.726), philosophical innovation (X6) (r = 

0.704), service innovation (X7) (r = 0.699), and political 

innovation(X5) (r = 0.680), respectively.  

The aspect of “strengthening the sustainable supporting 

potential of Pattaya metropolis toward a livable city for 

everyone (Customer)” showed moderate relationship with the 

application of innovation into Pattaya City administration in 

all aspects, except philosophical innovation that had low level 

of relationship. The aspect with highest relationship were 

social innovation(X4) (r=0.385), second by process 

innovation(X2) (r=0.375), product innovation (X1) (r=0.370), 

service innovation (X7) (r=0.368), strategic innovation(X3) 

(r=0.351), political innovation(X5) (r=0.334), and 

philosophical innovation (X6) (r=0.325), respectively. 

The aspect of developing toward the world tourism 

economic city and regional hub metropolis (Innovation) had 

high level of relationship with innovation application into 

Pattaya City administration. The highest level was product 

innovation (X1) (r=0.701), second by social innovation (X4 (r 

= 0.689), and process innovation(X2) (r=0.682). Relationship 

in moderate level could be seen with strategic innovation(X3) 

(r = 0.673), service innovation (X7) (r = 0.664), philosophical 

innovation (X6) (r = 0.658), and political innovation(X5) (r = 

0.631), respectively. 

The aspect of developing toward the world tourism 

economic city and regional hub metropolis (Human/Social 

Capital) had high level of relationship with innovation 

applying into Pattaya City administration on the aspect of 

strategic innovation(X3) (r = 0.695), second by social 

innovation(X4) (r = 0.693), product innovation (X1) (r = 

0.687), philosophical innovation (X6) (r = 0.684). Whiles, it 

had moderate relationship level with process innovation(X2) 

(r = 0.661), political innovation(X5) (r = 0.649), and service 

innovation (X7) (r = 0.614), respectively.  

The aspect of “promoting the integrative development with 

the relevant agencies, organizations and localities (Internal 

process)” showed with high level of relationship to the 

application of innovation into Pattaya City administration on 

the aspect of social innovation(X4) (r = 0.723), second by 

product innovation (X1) (r = 0.721), strategic innovation(X3) 

(r = 0.697), and philosophical innovation (X6) (r = 0.685). 

Whiles, it had moderate level of relationship with process 

innovation(X2) (r = 0.668), service innovation (X7) (r = 0.640), 

and political innovation(X5) (r = 0.630), respectively. 

The aspect of “strengthening the organizational potential 

toward the metropolis administration and becoming the 

regional hub (Internal process) showed high level of 

relationship with innovation application into Pattaya City 

administration on process innovation(X2) (r = 0.690) and 

social innovation(X4) (r = 0.696). While it had moderate 

relationship level with strategic innovation(X3) (r = 0.666), 

product innovation (X1) (r = 0.663), service innovation (X7) 

(r = 0.659), philosophical innovation (X6) (r = 0.651), and 

political innovation(X5) (r = 0.644), respectively. 

Results from the study on research hypothesis no. 2 

Applying innovation in the administration had an influence 

on Pattaya City strategic development. 

For the study on the influences of innovation applying into 

Pattaya City administration toward strategic development of 

Pattaya City, multiple regression analysis was used. The 

results were presented in form of table with description as 

follows:  

Table 4. The study on the influences of innovation 

application into Pattaya City administration toward strategic 

development of Pattaya City in overall 

Prediction variables 
coefficient 

regression 

Statistic 

(t) 

p-

value 

Constant 0.444 3.533 0.000 

product innovation 

(X1) 
0.163 4.204 0.000* 

process 

innovation(X2) 
0.164 4.318 0.000* 

strategic 

innovation(X3) 
0.123 3.215 0.001* 

social innovation(X4) 0.162 4.647 0.000* 

political 

innovation(X5) 
0.008 0.255 0.799* 

philosophical 

innovation (X6) 
0.116 3.212 0.001* 

service innovation 

(X7) 
0.173 5.805 0.000* 

Correlation coefficient (R) = 0.867 Statistic (F) = 169.092 

Decision coefficient (R2) = 0.751 p-value = 0.000* 
Remark significance level at 0.05 
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From Table 4, it was found that the factor of innovation 

applying in Pattaya City administration had the influences on 

the strategic development of Pattaya City in overall were 

production innovation (X1), process innovation(X2), strategic 

innovation(X3), social innovation(X4), philosophical 

innovation (X6), and service innovation (X7). By service 

innovation (X7) had the highest influence (B = 0.173, t = 5.805, 

p-value = 0.000), second by process innovation(X2) (B = 
0.164, t = 4.381, p-value = 0.000), product innovation (X1) (B 
= 0.163, t = 4.204, p-value = 0.000), social innovation(X4) (B 
= 0.162, t = 4.647, p-value = 0.000), strategic innovation(X3)

(B = 0.123, t = 3.215, p-value = 0.001), and philosophical 
innovation (X6) (B = 0.116, t = 3.212, p-value = 0.001), 
respectively.

5. CONCLUSIONS

Innovation applied in Pattaya City administration was at 

highest level. When considering into each aspect, product 

innovation was on top, second by strategic innovation, process 

innovation, philosophical innovation, social innovation, 

management innovation, and lastly political innovation. 

The strategic development for the city administration was at 

the highest level. When considering into each aspect, all sub 

aspects showed with highest level of strategic management by 

the highest average could be seen from the aspect to 

“Strengthen on the sustainable supporting potential of Pattaya 

metropolis toward a livable city for everyone”, second by the 

aspect of “Strengthening the organizational potential toward 

the metropolis administration and becoming the regional hub”, 

“Promoting the integrative development with the relevant 

agencies, organizations and localities”, “Developing toward 

the world tourism economic city and regional hub metropolis”, 

and “continuity development of human resources potential and 

enhancing on populations’ quality of life” 

The strategic development of Pattaya City overall had high 

relationship level with innovation application in Pattaya City 

administration in all aspects. The aspects with highest 

relationship were social innovation, second by product 

innovation, process innovation, strategic innovation 

philosophical innovation, service innovation, and political 

innovation, respectively.  

The factor of innovation applying in Pattaya City 

administration had the influences on the strategic development 

of Pattaya City in overall were production innovation, process 

innovation, strategic innovation, social innovation, 

philosophical innovation and service innovation. Service 

innovation (X7) had the highest influence (B = 0.173, t = 

5.805, p-value = 0.000), second by process innovation (B = 

0.164, t = 4.381, p-value = 0.000), product innovation (B = 

0.163, t = 4.204, p-value = 0.000), social innovation (B = 

0.162, t = 4.647, p-value = 0.000), strategic innovation (B = 

0.123, t = 3.215, p-value = 0.001), and philosophical 

innovation (B = 0.116, t = 3.212, p-value = 0.001), 

respectively. 

6. RECOMMENDATIONS

Innovation applied in Pattaya City administration was at 

highest level. It can be concluded product innovation was on 

top. It means that Pattaya City has provide attractive beaches, 

beautiful natural tourism, beaches were sand fill more than 35 

meters length which can lay down leisurely. Moreover, there 

are many perfect restaurants which can be selected by 

diversified visitors, second strategic innovation which means 

that there are many dynamic activities for example aerial, land 

and water activities, and lastly political innovation, this means 

that Pataya City Administrator has to support more 

participation from diversity nationality, strengthen good 

governance and listen more from variety of nationality. 

The strategic development for the city administration was at 

the highest level. When considering into each aspect, all sub 

aspects showed with highest level of strategic management by 

the highest average could be seen from the aspect to 

“Strengthen on the sustainable supporting potential of Pattaya 

metropolis toward a livable city for everyone” this means that 

there are perfect infrastructure like motor way which connect 

Bangkok to Pattaya conveniently. Also there are underground 

road to avoid traffic jam and providing water safety center by 

arranging life guard, second by the aspect of “Strengthening 

the organizational potential toward the metropolis 

administration and becoming the regional hub”, “Promoting 

the integrative development with the relevant agencies, 

organizations and localities”, “Developing toward the world 

tourism economic city and regional hub metropolis”, and 

“continuity development of human resources potential and 

enhancing on populations’ quality of life”. 

The strategic development of Pattaya City overall had high 

relationship level with innovation application in Pattaya City 

administration in all aspects. The aspects with highest 

relationship were social innovation by arranging social order 

cooperated with foreign volunteer to provide varieties of 

services, managing income distribution to community area 

fairly, supporting group activities, roles and community 

partication. Pattaya City has beautiful natural attractions and 

sea filled that being extended for 35 meters in order to gain 

more beach areas to handle for more tourists. There are plenty 

of department stores, products distribution places, and 

restaurants to serve for the needs of visitors in all tourism 

forms. Next factor with influences on the strategic 

development for Pattaya City administration was the adoption 

of social innovation, while Pattaya City had social 

organization in form of cooperation forming with all sectors 

including volunteer foreigners. As a result, this created well 

understanding, attitude, and cooperation between Pattaya City 

and other sectors. Thus, the factor of adopting strategic 

innovation laid the policy on environmental management, 

promoting Pattaya City’s image, and cooperation between 

Pattaya City and other stakeholders allowed for the concrete 

implementation such as setting air condition measuring system, 

building the conference and seminar center, arranging for the 

Sky walk, etc. For the aspect of philosophical innovation, 

Pattaya City is the tourism attraction with diversity in concepts 

either from art or culture, sciences, and social science; thus, 

the administration focuses on diversity nationalities, religions, 

and cultures where these have influenced on Pattaya City 

strategic development administration. 

The factor of innovation applying in Pattaya City 

administration had the influences on the strategic development 

of Pattaya City in overall were production innovation, process 

innovation, strategic innovation, social innovation, 

philosophical innovation and service innovation. Service 

innovation had the highest influence second by process 

innovation, product innovation, social innovation, strategic 

innovation, and philosophical, respectively. Service 

innovation applied by Pattaya City containing policy 
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management focused on the acceptance of diversity in 

nationalities, religions, and cultures (Figure 4). Moreover, to 

arrange for the tourism that mixed between sciences and social 

science which had much influences on the strategic 

development of Pattaya City. This conformed to process 

innovation that Pattaya City had the policy to build tourist 

attraction with diversity and to arrange for the amusement 

activities and new forms of sport, including public 

communication with the society. This promoted good attitude 

of visitors toward Pattaya City. On the part of product 

innovation applying into the administration, since Pattaya is 

the tourism city with tourism attractions and other 

compositions related to tourism, thus it is very important. 

Figure 4. Pattaya City Reclamation Innovation 
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