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This study aims to determine the factors that influence the level of tourism visit on several
tourism destinations in North Sulawesi Province. The research method used in this research is
quantitative. Population in this study is people or tourist that visited any tourism attraction in
North Sulawesi Province. The sample size of 100 respondents is the visitors of the tourism
attraction in North Sulawesi Province. Data analysis using linear regression test using SPSS.
The results showed that the characteristics of the respondents were generally male, namely
55%, the level of education, namely Senior High School with 68%, The respondents in age
between 21-30 years old are 70 respondents or contributed 70%. Attraction factors, price,
promotion, and security are significantly influence on tourist visit, and on the other hand, place
doesn’t have a significant influence because place is closely related to the mileage. The result
of this research can be a reference for Tourism Department of North Sulawesi considering the
Promotion (X4) as the strongest variable that can improve the tourist visit level in North

Sulawesi Province.

1. INTRODUCTION

Indonesia is a multicultural republic with so many ethnics,
religion, culture, and languages, then makes Indonesia as a
country rich with its natural resources [1]. By using the natural
resources properly, there will be a potential of prosperity and
welfare for the Indonesian citizens. One of many excellent
potentials that could be improved is the tourism sector. From
time to time, the tourism sector in Indonesia is developing and
currently well-evolved [2, 3]. Tourism is one of the most
incredible socio-economic phenomena of the twentieth
century. It singly started from an action “enjoyed by only a
small group of relatively well-off people” during the first half
of the last century, it gradually became a mass popular during
the post- World War Il, particularly from the 1970s and
onwardsl It now reaches wider scale and larger numbers of
people throughout the world, and is a source of employment
for a significant segment of the labor force. Tourism is capable
of prop up conservation through local & private funds,
communal conservancies, and contributions to public
protected areas, but only under some circumstances, and with
associated environmental costs [4]. Tourism as “a temporary
short-term movement of people to destinations outside the
place where they normally live and work and includes the
activities they indulge in at the destination as well as all

facilities and services especially created to meet their needs [5].

The development of tourism requires cooperation from the
government, the private sector and the community because
tourism is a multimedia industry that involves the intervention
of all parties [6]. Currently, tourism is a priority for Indonesia
in order to increase state revenues outside oil, gas and taxes;
thus, Indonesia is one of the developing countries that
promotes tourism to increase the number of foreign tourist
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arrivals [7]. Indonesia could develop its potential from the
aspect of tourism so that it was able to overcome the problems
of strengthening the economy through foreign exchange or
regional income. The increasing welfare or economy for the
community from tourism activities can be seen from the
decline of the number of unemployed in the tourist destination
so that tourism is also considered as a catalyst for development
and as an agent of development as well as a major driver in
development [8].

Management of the tourism industry that is well managed
by all parties can ultimately prosper the community if it is
developed to the maximum [8]. Opening tourist destinations
will create economic activities around tourist destinations that
absorb labour in the formal and informal sectors [9]. However,
the classic problem often emerges regarding the limited funds
to develop potential tourism destinations that are relatively
large with a fairly long return [8]. Tourist destinations
generally require supporting facilities, such as access and
amenities, which are sometimes not a priority for local
governments so it needs support not only from the government
but also from the private sector and the community [10].

The enhancement and development of tourism sector have
a significant and strong role in domestic development program
for the area surrounding the tourism site because it can act as
main industrial sector, or can be called prime sector which is
the sector that could improve the local area’s economic
condition especially for the new-development areas. In order
to avoid becoming an undeveloped area, the usage of tourism
sector as potential owned by the local area for its own
development and the development of regional income.
Tourism sector is one of the alternatives for its regional
income as well as foreign exchange. Even for first-world
countries, it is crucial to develop the tourism sector. Related to
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this, in Undang-Undang Republik Indonesia No. 9 Tahun 1990
stated that Tourism has an important role in expanding and
leveling the employment rate and field, improve regional
development, enlarging national income in order to increase
social welfare and prosperity as well as nourishing the sense
of nationality, and strengthen nationality identification while
tighten up the good relationship with the other countries [11,
12].

The development of tourism sector is also improving and
speed up economic growth [13]. Tourism activities creates
demand, either consumption or investment that in return will
create the activity of producing goods or services. While doing
their touring, tourists will make a purchase, so it will
automatically create demand (Tourism Final Demand) of
goods and services. Next, the Tourism Final Demand
indirectly creates demand on capital goods and raw materials
(Investment Derived Demand) to create production in order to
fulfill tourists demand on these goods and services. In order to
fulfill tourist’s demand, it is needed to invest in transportation
and communication, hospitality business, and other
accommodation industry, handicrafts industry, consumer
product industry, services industry, restaurants [14]. The
advancement of tourism industry in certain area is well
depended on the number of tourists visit, so that it must be
supported by improving the utilization of tourist sites so that
the tourism industry will develop well [15].

Indonesia has an excellent natural sight sites and are very
suitable for the development of tourism industry in Indonesia.
In order of that, it is necessary to improve the number of
tourists visit by developing any existing tourism sites. Tourism
sites that have factors that determine the tourism activities
such as infrastructure, accessibility, and etc., determine the
number of tourists visit and also the tourist satisfaction that
visited several tourism sites in North Sulawesi. The
development of culture and tourism is explained on Rencana
Pembangunan Jangka Menengah Daerah (RPJMD) of North
Sulawesi. The development of culture and tourism is an
integral part that continuously between the stages and the
process of development that already been done with the
desired condition and or will be reached in the intermediate or
long term [16].

North Sulawesi Province has a big potential in tourism,
especially natural tourist destination, maritime tourist
destination, and historical tourist destination [17]. Along the
years, the growth of tourist visitation either global or local
tourists is increasing. In this case, there should be a
development in order to increase tourist visitation by
development the existing tourism destinations. Tourism
destination that has crucial factors in tourism activities are
having service quality, natural tourism destination, etc. are
crucial in determining the level of tourism visitation and
tourism satisfaction [18, 19]. Based on the data collected from
Tourism Department of North Sulawesi, it is showed that in
North Sulawesi Province, there’s a growing in tourism visit
with highest increase in the latest four years which is six times
bigger of 600% bigger within the range of 2015 (18.600) to
April 2019 (30.500) [20].

Based on these crucial considerations, research is made to
determine the factors that influence the level of tourism visit
on several tourism destination in North Sulawesi Province.
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2. METHOD

The research method used in this research is quantitative
method using numeric data and focusing on research process
of result measurement objectively using statistical analysis.

2.1 Population, sample, and sampling technique

Population in this study is people or tourist that visited any
tourism attraction in North Sulawesi Province. The sampling
technique used in this research is proportional random
sampling. Proportional random sampling technique make the
most possible suitable sample provided. Based on these
considerations, it is accepted that the sample of 450 is the
practically accepted number of samples by using the structural
equation modeling. The following calculation can be used to
determine the sample:

z? 196

n= 5= >N =96,04
4(moe)® 4(0,2)

N = Number of Sample

Z = Level of Normal Distribution of Significant Level 5%
(1.96)

Moe = Margin of Error, which is the maximum toleration level
of error in sampling, which is 10%

This research conducted by spreading the questionnaire to
100 respondents that proving the sample size used in this
research are more than the minimum or required respondents.
The sample size of 100 respondents is the visitors of the
tourism attraction in North Sulawesi Province consists of three
areas: Tomohon City, Minahasa Regency, and North
Minahasa Regency.

2.2 Data and source of data

The type of data in this research are primary data and
secondary data, that conducted by data collection method of
guestionnaire or the official data provided by the official
competent agency. In the implementation, the primary data
obtained from tourists and community that already visited to
the tourism attraction in North Sulawesi Province based on the
questionnaire and the secondary data obtained from Tourism
and Cultural Department of North Sulawesi.

2.3 Data collection method

Data collection method used in this research are
questionnaire and interview. Interview is used in order to
obtain the starting data and used to get a more detailed data in
its relationship with the object and the subject of this research.
Questionnaire used to examine the clarification aspects
including purpose of research study conducted, response
strategy, communication approaches and structure. The
application of these method is a structured (opened) or
unstructured (closed) to the respondents.

Data analysis

Data analysis consisted of 3 parts, namely: 1) Descriptive
for respondent characteristics data, 2) Pearson Correlation test,
3) Multiple linear regression with a significance level of p
<0.05 and using the SPSS program.



3. RESULTS & DISCUSSION
3.1 Respondents characteristic

The sample in this research is 100 respondents. Data
collection method is by using questionnaires. The respondents
are qualified by sex, age, education, and occupation. Table 1
show that the male respondent are 55 respondents or
contributed 55% from the whole sample, and the rest of them
are female, with 45 respondents, or contributed 45% from the
total sample. In this research, male tourist is the most dominant
visitors and choosing the tourism sites in North Minahasa
Regency because the male tourists are preferring the
challenging touring activities. The respondents in age between
21-30 years old are 70 respondents or contributed 70% of the
total respondents. The respondents in age between 21-30 years
old are also the respondents that prefer the challenging touring
activities and the refreshing touring activities.

Table 1. Respondents characteristic

The respondents in this research are mostly the respondents
with the education level of Senior High School with 68
respondents or contributed 68% of the total respondents. The
respondents are respondents with the education level of Senior
High School because in this level of education, the
respondents have the tendency of high curiosity, so that they
are dominating the suitable respondents. Meanwhile the
lowest rate of respondents are the respondents with the level
education of Associate Degree because they still related to
their educational activities.

3.2 Validity and reliability testing

Validity of a test means a test or an instrument is measuring
accurately what it is supposed to measure. By comparing the
correlation index of Pearson product moment correlation
coefficient to test the validity of the variable, with the level of
significant to 5% it is possible to determine whether the
research instrument is valid or not. Data processed showed that
correlation index is higher than 0.5 and below the level of 5%
significant so data is considered valid (Table 2).

Characteristic n % Reliability implies that there is consistency in a test. Test is
Sex Male 55 55.0 reliable when there are consistency and stability of test scores.
Female 45 45.0 Reliability consistency between item tested by using the
Junior High School 30 30.0 popular method proposed by Cronbach, also known as
Education Senior High School 68 68.0 Cronbach Alpha. It is showed that Cronbach Alpha is 0.891
Undergraduate 2 2.0 that above the level of acceptance, which is 0.6 (Table 3), and
Under 20 years-old 3 3.0 s0, research instrument is reliable. 0.891 of Cronbach Alpha is
Age 21 -30yearsold 0 70.0 processed by questionnaire tabulation and then converted by
31 — 40 years old 27 27.0 using SPSS. With the result showed that the research
instrument used is reliable.
Table 2. Correlation and significance
;[?;J;C';rgn Accessibility Facility Promotion Security Tourist Visit
Tourism Pear§on Cor_relation 1 678” 0.391” 0.558” 0.569” 0.414”
Attraction sig (2-tailed) 0.000 0.000 0.000 0.000 0.000
N 100 100 100 100 100 100
Price Peargon Cor_relation 0.678** 1 0.649** 0.627** 0.697 0.482**
sig (2-tailed) 0.000 0.000 0.000 0.000 0.000
N 100 100 100 100 100 100
Place Pear§0n Cor_relation 0.391** 0.649** 1 0.673** 0.680** 0.463**
sig (2-tailed) 0.000 0.000 0.000 0.000 0.000
N 100 100 100 100 100 100
Promotion Pear§0n Cor_relation 0.558** 0.627** 0.673** 1 0.680** 0.541**
sig (2-tailed) 0.000 0.000 0.000 0.000 0.000
N 100 100 100 100 100 100
Security Pear§0n Cor_relation 0.569** 0.697** 0.680** 0.680** 1 0.535**
sig (2-tailed) 0.000 0.000 0.000 0.000 0.000
N 100 100 100 100 100 100
Tourist Peargon Cor_relation 0.414** 0.482** 0.463** 0.541** 0.535** 1
Visit sig (2-tailed) 0.000 0.000 0.000 0.000 0.000
N 100 100 100 100 100 100
Table 3. Reliability test Interpretation of this multiple linear regression is as follows:
e In the equation, the constant = 4.402 showed the
Cronbach Cronbach’s Alpha Based N of Items condition in which every independent variable is zero,
Alpha on Standardized items the growth () as dependent variable is 7.204
0.891 0.891 6 e Coefficient value 0.57 means that if there’s an increase

3.3 Multiple linear regression
Result in Table 4 can be modified into this equation:

Y=(7.204)+0.57X1+0.71X2+0.48X3+0.256X3+0.214 X4
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of one unit of reputation (X1), there will be an increase
on growth (Y) up to 0.57 with assumption that others
variable is constant.

o Coefficient value 0.71 means that if there’s an increase
of one unit of distance (X2), there will be an increase on



growth (Y) up to 0.71 with assumption that others
variable is constant.

e Coefficient value 0.48 means that if there’s an increase
of one unit of distance (X3), there will be an increase on
growth (Y) up to 0.48 with assumption that others
variable is constant.

e Coefficient value 0.256 means that if there’s an increase

of one unit of distance (X4), there will be an increase on
growth (Y) up to 0.256 with assumption that others
variable is constant.

Coefficient value 0.214 means that if there’s an increase of
one unit of distance (X5), there will be an increase on growth
(Y) up to 0.214 with assumption that others variable is
constant.

Table 4. Multiple linear regression result

Unstandardized Standardized Collinearity Statistics
Model Coefficients Coefficients t Sig v
B Std. Error Beta Tolerance VIF
(Constant) 7.204 1.928 3.736 0.000
Tourist Attraction 0.057 0.113 0.061 0.502 0.617 0.473 2.114
Price 0.071 0.125 0.081 0.571 0.569 0.341 2.935
Place 0.048 0.119 0.052 0.398 0.691 0.398 2.510
Promotion 0.256 0.125 0.265 2.055 0.043 0.412 2.427
Security 0.214 0.127 0.228 1.688 0.095 0.375 2.667

Data processed showed the multicollinearity computation
model, that could be seen from the VIF and Tolerance value.
If the value of VIF and Tolerance is <10 means that the
regression model is free from multicollinearity. The
multicollinearity phenomenon is not happened, because the
VIF value of Tourist Attraction (X1) is 2.114, VIF value of
Price (X2) is 2.936, VIF value of Place (X3) is 2.510, VIF
value of Promotion (X4) is 2.427, and the VIF value of
Security (X5) is 2.667. These variables have VIF value <10,
this means that there is no relation among the independent
variables. It is concluded that, the assumption of no
multicollinearity is fulfilled (free from multicollinearity).

Based on the data collected from 100 respondents who
already visited North Sulawesi, and the hypotheses testing,
this research showed that the variable Tourist Visit, Tourism
Attraction, Price, Promotion, Facility, and Security
simultaneously and positively influence significantly toward
the research “Factors that influence the Tourist Visit in North
Sulawesi”. This is proved by result of this research and
hypotheses testing done using linear regression test.

The result of this research showed that tourist visit influence
tourist behavior dan the number of visits as seen in the result
of this research based on the collection of questionnaires
spread to 100 respondents which are tourism attraction, price,
promotion, and security influence the number of tourists visit
in North Sulawesi. Significantly, tourist visit has a high
influence on tourist behavior visit. Researcher found that the
factors that influence tourist visit are tourist attraction, price,
facility, promotion, and security, are a strong predictor for
tourist as a consideration to visit a destination. So, it is
concluded that these factors are very important and affect the
level and number of tourists visit in North Sulawesi Province.

3.4 Tourist attraction factor effect

Taken from the result of t-test conducted by researcher,
tourist attraction has an influence on tourist visit level. The
effect of independent variable partially could be seen from the
value of t that significant. Result from the t-test showed that

tourist attraction (X1) has a significant and positive coefficient.

Reputation variable become an affecting and dominant
variable that affecting the level of tourist visit in this research
by showing as a dominant beta coefficient 502 and lowest
significance level at 6.617<0.05. This means that tourist
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attraction has a dominant influence.

A tourist attraction is a potential that drives the presence of
tourists in a tourist destination. In order for a tourist attraction
to bring in tourists, a tourist attraction must be managed
professionally so that it can attract tourists to visit. Tourism
potential is the attraction contained in an area to be developed
into an attractive tourist object and is able to attract tourist
visits to the area, and usually it has not been worked out or has
not been properly managed, so it still needs to be improved or
developed.

Wiyata also supported this research concluded that variable
that must be noticed covers the dependent variable which is
tourist visit. This result proved and showed that tourist
attraction brings the level of tourist visit in North Sulawesi
Province. From the t-test result conducted by researcher,
tourist attraction has an influence on level of tourist visit in
North Sulawesi Province. Independent variable effect partially
can be seen from the value of significant t. Result of t-test
showed that the variable tourist attraction (X1) has a positive
coefficient and significant influence [21].

Tourist attraction (X1) become the dominant variable that
effect on level of tourist visit in this research showed by the
dominant beta coefficient 502 and lowest significance t
0.617<0.05. This means that (X1) has a dominant influence.
The purpose of tourist attraction is to create tourist visit and
increase the level of visitation in the tourist destination in
North Sulawesi Province.

Regarding this matter, researcher found that tourist
destinations in North Sulawesi have a tourist attraction that
determine the choice of tourist to visit because the tourist
attraction that encompasses natural beauty and has their own
signature.

3.5 Price factor effect

Based on the statistic t-test it is explained that the influence
of price toward tourist visit level is positively significant
coefficient. Price also becoming a second strongest variable
that influence the level of tourist visit in North Sulawesi in this
research. The influence of independent variable partially can
be seen from the value of t that significant. The result of t-test
showed that Price (X2) has a positive coefficient and
significant. The influence of Price (X2) to the level of tourist
visit shows a high beta coefficient at 571 and the significance



t lower at 0.569<0.05. This means that Price (X2) has a strong
influence.

Price has a positive effect on visiting decisions. This shows
that if there is an increase in prices, it will reduce consumer
decisions to visit. Prices in this study are ticket prices, food /
beverage prices offered, rental prices, and other facilities.

3.6 Facility factor effect

Facility factor effect on tourist visit level, based on the
statistic of t-test, can explaining the influence of facility to the
tourist visit level in North Sulawesi Province, has an
insignificant and negative coefficient. In this research, the
influence of independent variable partially can be seen from
the value of t that significant. The result of t-test shoed that
variable Place (X3) has a negative and insignificant coefficient.
The influence of Place (X3) on tourist visit level has the lowest
beta coefficient at 398 and highest significance value at
0.691<0.05. This means that Facility (X3) has a weak
influence on the tourist visit level. This research showed that
facility has a weak impact or even has no influence on tourist
visit level in tourist destination in North Sulawesi.

Facility is a service provided by a tourist attraction to
support or support the activities of tourists visiting a tourist
attraction. If a tourist attraction has adequate facilities and
meets service standards and can satisfy visitors, it can attract
more tourists through good impressions from previous visitors.
Facilities are something that is very important in the service
business, therefore the existing facilities, namely the condition
of the facilities, the completeness of interior and exterior
designs and the cleanliness of the facilities must be considered,
especially those that are closely related to what consumers feel
directly.

Several things that need to be considered in the provision of
facilities, in this study the facility indicators used are [22]: 1)
Completeness, cleanliness, and neatness of the facilities
offered are the state of the company's facilities which are
equipped with the attributes that accompany them and are
supported by cleanliness and tidiness when consumers use
these facilities; 2) The conditions and functions of the facilities
to be offered are those that are functioning properly and are
not damaged; 3) The ease of using the facilities offered means
that the facilities offered to consumers are familiar facilities
for consumers so that consumers can use them easily; 4)
Completeness of the tools used are tools used by consumers in
accordance with their specifications.

3.7 Promotion factor effect

Based on the t-test result conducted by researcher,
Promotion (X4) has an influence on tourist visit level in
tourism destination in North Sulawesi. The influence of
independent variable partially can be seen from the value of t
that significant. The result of t-test showed that Promotion (X4)
has a positive and significant coefficient. Reputation variable
(X4) becomes the strongest and a dominant variable affecting
on the behavior of tourist visit level in this research by
showing that it has the highest beta coefficient at 2.055 and
lowest significance at 0.043<0.05. This means that reputation
(X4) has the strongest influence. Promotion simultaneously
and partially influence tourist behavior significantly [23].
Promotion mix was advertising, sales promotion, public
relations and publicity, and direct marketing influenced
simultaneously the decision of tourist in visiting Agrowisata
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Tenayan Raya Pekanbaru of Riau province [24].

Promotion is a special marketing variable to attract the
attention of potential tourists to a particular definition and
enjoy various activities designed in the industry [25]. In
promotional business, it is meant to inform, persuade, and
remind tourists - whether directly or indirectly - about a
product or brand that is sold to prospective journalists about
the offered product by telling people where to look at or where
to look and where they are. the right place.

3.8 Security factor effect

Based on the statistical result of t-test can be explained that
the influence of security on the tourist visit level in North
Sulawesi Province has a positive and significant coefficient.
Security becomes the second strongest variable that impact on
the tourist visit level in North Sulawesi Province. In this
research the influence of independent variable partially can be
seen from the value of t that significant. Result of t-test showed
that Security (X5) has a positive and significant coefficient.
The influence of Security (X5) on the tourist visit level showed
a high beta coefficient at 1.688 and a lower significance of t at
0.095<0.05. This means that Security (X5) has a strong
influence. Realizing the importance of safety and security
factors of tourist, emerges the idea from World Tourism
Organization (WTO) to provide guidance as a reference for
management in every tourism industry [16, 26]. The low level
of public understanding about tourism awareness raises
several factors that have implications for the inconvenience
and insecurity of tourists in the tourism area of Kuta Lombok.
[27].

Comfort and safety are very important conditions in the
tourism industry [27]. This aspect in the last two decades has
become a bigger issue and has had a huge impact on the
sustainability of travel and tourism activities [28]. Threats to
the comfort and safety of tourists can be influenced and caused
by a variety of factors, such as terrorist acts, local conflicts,
natural disasters, social behavior and infectious diseases so
that it can cause a decrease in the sense of security for tourists.
Comfort and safety for tourists is one of the factors that
determine the decision to take a trip to a tourism destination.

4. CONCLUSION

Based on the result and discussion of this research, it is
concluded that tourist attraction, price, promotion, and
security have a significant influence on tourist visit, in which
tourist attraction has a variety and uniqueness, price is
considered affordable, and a proper safety and security in the
sites are the appropriate choices for the tourist in doing their
activities. Meanwhile, place has no significant influence on
tourist visit considering the tourist sites is worth to visit as long
as the previous significant factors is met.

The result of this research can be a reference for Tourism
Department of North Sulawesi considering the Promotion
(X4) as the strongest variable that can improve the tourist visit
level in North Sulawesi Province. It is also important for
Tourism Department of North Sulawesi to review the
significant factors provided in this research and later
implement the best alternative and supportive actions needed
in order to improve the significant factors to ultimately
increase tourist visitation in North Sulawesi especially
visitation in tourism sites.
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