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In addition to serving as places of worship, mosques have the potential to act as centres for
empowerment within Muslim communities. Numerous studies have been conducted on the
economic empowerment ecosystem of the mosque-based community. However, an integrated
analysis involving all relevant stakeholders has yet to be undertaken. This research intends to
identify key index variables that should be prioritised for the development of mosque-based
economies and to propose a comprehensive design for a mosque economic ecosystem. The
ultimate goal is to position mosques as centres of worship and hubs of civilisation. The study
employs the Analytic Network Process (ANP) method, considered suitable for addressing the
research objectives. Data are collected through focus group discussions (FGDs) and
interviews, using purposive sampling to select expert informants knowledgeable about the
challenges facing mosques in Indonesia. The informants include regulators, practitioners, and
academics. Data processing is conducted using the Super Decisions Software. The findings
indicate that the digitisation index holds the highest priority, with an approval rate of 34%
(0.343), followed by networking (0.299), regulations and policies (0.192), and Da’wah
(0.149). Among these aspects, the Da’wah index has the lowest weight in the economic
development strategy for mosque-based communities. The establishment of a robust economic
ecosystem within mosques has the potential to reduce poverty and foster the economic
independence of Muslim communities. This study makes notable managerial and
methodological contributions to the field. If mosques are managed optimally, they will
become the main instrument in solving these social problems.

1. INTRODUCTION

The mosque-based economy is not a new thing for Muslims
because, since the time of the Prophet PBUH, mosques have
become the centre of Muslim activities, which have many
functions in addition to places of worship as well as places of
religious education, economic activities such as buying and
selling, political activities such as the formulation of wars and

As the country with the largest Muslim population, Indonesia
has great potential to optimise its mosques as sacred places of
worship and as centres for social and economic activities. This
would ensure these magnificent mosques remain vibrant and
actively engaged with the community. According to Figure 1, as
of 2024, the Ministry of Religion recorded 299,692 Indonesia’s
mosques across various classifications. It gives Indonesia the
distinction of having the most mosques in the world, providing

social activities [1, 2]. In addition to their strategic role in
fostering Muslim communities, mosques have historically
served as vital institutions for protecting, empowering, and
uniting Muslims. During the early spread of Islam in Indonesia,
the Walisongo utilised mosques as socio-cultural and
educational centres, complementing their primary function as a
place of ritual worship [3]. Today, the role of the mosque
extends even further, with the potential to provide quality
empowerment, promote modernity, and foster tolerance within
society. Optimising mosque functions could significantly
impact Indonesian Muslim communities' social integration,
political engagement, and economic development [4, 5].

it with significant potential for optimising its role.
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Figure 1. Mosque in Indonesia
Source: Datalndonesia.id by the ministry of religion
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Figure 2. The spread of mosques in Indonesia
Source: Datalndonesia.id by The Ministry of Religion

Java dominates the number of mosques in Indonesia due to
demographic factors, history, culture, government support,
and community involvement. With a large Muslim population
and strong religious traditions, Java will continue to be the
centre of religious activity in Indonesia. Bali has the lowest
number of mosques due to its small Muslim population (see
Figure 2). As a gathering place for Muslims, mosques are an
effective place to carry out Da'wah, educational, socio-
economic, and health activities. However, several mosques
have already carried out their management arrangements well,
a phenomenon that has arisen, especially in large mosques
with adequate infrastructure and facilities. Mosques have
shown their function as places of worship, education,
economic empowerment and other social activities. Thus, the
existence of mosques can provide benefits for their
worshippers and the surrounding community [6]. The function
of such a mosque can be developed with excellent and orderly
management so that the mosque is born with qualified
Muslims and a prosperous society.

One of the primary ways mosques can empower
communities economically is by effectively managing funds
and resources. For instance, the Ummul Mu'minin Mosque has
demonstrated that adequately managing mosque funds can
lead to substantial community economic empowerment,
highlighting the mosque's potential as a problem-solving
institution in financial issues [7]. Similarly, the At-Taqwa
Grand Mosque in Cirebon has revitalised community
empowerment through various education, culture, and
economics initiatives, supported by a well-structured
organisational framework [8]. These examples illustrate that
mosques can effectively mobilise resources and engage
community members in economic activities.

Furthermore, integrating Islamic microfinance initiatives
within the mosque framework has enhanced economic and
social welfare. Research indicates that a focus on human
resource development is crucial for maximising the impact of
such microfinance programs [9]. Empowering mosque
cooperatives, which can manage zakat, infag, and charity
funds, is also essential in creating a sustainable financial
model that supports community development [10]. This

624

approach provides financial assistance and fosters a sense of
ownership and responsibility among community members.

The mosque’s role in responding to crises, such as the
COVID-19 pandemic, further underscores its significance in
economic empowerment. For instance, mosques have played
a vital role in mitigating the socio-economic impact of the
pandemic by organising community support initiatives [11].
This adaptability highlights the mosque’s potential as a
resilient institution capable of addressing various community
needs.

However, the hope of mosque-based economic
empowerment for the welfare of the surrounding community
has not been fully realised [12]. This is because community
empowerment efforts are not in line with the number of
significant mosques; not all mosques built can optimise the
potential of the centre of Islamic civilisation and are only used
for religious worship; mosques have not been able to help the
fundamental problems of the surrounding community such as
prostitution,  juvenile  delinquency, public health,
environmental maintenance and assistance for the poor, the
basic things where mosques have not been able to synergise
and networking in realising the role of because of
infrastructure problems and social problems faced [13, 14].
Significant disparities exist between large mosques with
adequate infrastructure and smaller mosques requiring
assistance. Given these differences, an index is needed to
measure the quality of mosques in terms of funding,
infrastructure, management, leadership, government support,
and their ability to provide social and economic empowerment
services to the surrounding community.

Each mosque has the potential for economic empowerment
but faces various challenges [6]. Such as the leadership of
mosque management, which only regulates worship affairs,
and the power coordination structure, which is not neat;
therefore, it is necessary to have an agreed mosque
development index, namely the mosque economic
empowerment ecosystem model. This index is then used as a
guideline in building empowerment and measuring how strong
the mosque is so that it can be known which mosque needs to
be built as a pilot, which mosque needs improvement and



development, and what variables must be improved and
improved if the problem is in human resources. The mosque's
leadership needs to be trained, but if the problem is in the
infrastructure, the mosque needs attention to funding, or if it is
hit by bureaucracy for mosques under government ownership,
rules that support development are needed.

Research related to economic empowerment in mosques has
been carried out in various national and international journals
[7, 11, 15-18], and research on mosques as places of worship
that are an integral part of spiritual, social and cultural life has
been carried out [19, 20]. However, the majority of research
with the theme of mosque economics is still around social
funds, both in the form of zakat, infaq, and ZISWAF sadagah
[21-28]. The most discussed topics in mosque economic
research are community empowerment and the economic
potential of mosques. However, some are still related to zakat,
infaq, and sadaqah [29, 30]. The researchers agree that
mosques have great potential to incubate poverty and change
the situation of the poor around mosques with business
development. However, research on mosque-based economic
ecosystem models has not been carried out. This research is
the first comprehensive study that compares the variables of
the mosque economic ecosystem with the weighting of the
ANP method to produce a mosque-based mosque ecosystem
empowerment index.

2. MATERIALS AND METHODS

The method used in this research is a combination of
qualitative and quantitative methods (mixed method). This
method makes it easy to examine data descriptively,
complemented by quantitative characteristics in the form of
numbers and graphs. The initial stage of this research begins
with qualitative data collection in the form of FGDs and
literature reviews to determine initial indicators. Then, the
indicators that have been collected are selected to determine
the most critical indicators to determine the matrix (Figure 3)
containing research objectives on how the economic strategy
of ummah development can be achieved with four criteria,
namely digitalisation, networking, regulation and policy, and
Da'wah. In addition, each of these criteria has sub-criteria,
namely: 1) Da'wah programs with four indicators (mosque
programs, Da'wah education, religiosity improvement, and
economic literacy); 2) ICT utilisation with two indicators
(digital facilities and services); 3) policy models with three
indicators (funding and capital, leadership training, and
mosque management); and 4) networking and cooperation
with two indicators (inter-regional cooperation, and
international cooperation).

DA’WAH MODEL
POLICY MODEL
. Mosque Program

P. Da’'wah Education

8. Economic Literacy

. Increasing Religiusity

. Funding and Capital
D. Leadership Training
B. Mosque Management

STRATEGY OF
DEVELOPMENT
ECONOMY UMMAH

NETWORKING AND

ICT UTILIZATION COORPORATION

. Digital Facilites

D. Digital Services . Inter Regional Cooperation

2. Internasional Cooperation

Figure 3. Matrix ANP

Source: Authors framework

The empowerment of mosque-based ecosystems is
ascertained using ANP method through in-depth interviews
with a group of individuals (respondents) who are thought to
be knowledgeable about the issue under investigation [31].
This approach frequently creates strategies by combining pre-
established rules or policies with various subjective inputs.
Eleven people were interviewed in-depth, including
academicians, Government officials, mosque managers,
nazhirs, and public/community leaders (see Table 1).

Table 1. Focus group discussion (FGDs) groups

No. Respondents Element
Department of Sharia Economics
and Finance, Bank Indonesia
Sharia Financial Literacy and

2 Inclusion Group, Financial Government
Services Authority
Assistant Deputy for
3 Macroeconomics and Finance, Government
Secretariat of the Vice President
Director of Islamic Religious
4 Affairs and Sharia Development, = Community leaders
Ministry of Religious Affairs
Head of the Center for
5 Macroeconomic and Financial Academicians
Research, National Research and
Innovation Agency
Council of Economics, Business
6 and Tourism, Muhammadiyah Mosque manages
Central Board
Economic Institution, Nahdlatul

Government

7 Ulama Central Board Mosque managers
] Tafkir Council, PP Persatuan Mosdue managers
Islam (PERSIS) q &
9 Board, Indonesia_m Mosque Nazir
Council

10 Indonesian Campus Mosque Community leaders

Association
Sharia Economic Commission,

11 Indonesian Muslim Intellectuals Academicians

Association

Source: Authors framework

Furthermore, a questionnaire was distributed to 11 FGD
participants who are Islamic finance experts or understand
mosque empowerment (Figure 4). Criteria and alternatives are
compared pairwise for each variable on a scale of 1 to 9.

Table 2. Scales of pairwise comparison

Intensity of

Interest Description
1 Both variables are equally important.
3 One variable is slightly more important
than the others.
5 One variable is more important than the
others.
7 One variable is more absolute than the
others.
9 One variable is more important than the
others.
2468 Values between two adjacent

consideration values
Source: Authors framework

The questionnaire results were then analyzed using Super
Decisions Software to determine each variable's priority score
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level (see Table 2). This step is carried out to obtain a priority
value for each variable.

To assess consistency in response, the ANP assigns a
consistency index (CI) ranging from 0 to 0.1 (see Table 3). If
a respondent’s CI exceeds this range, their response is
unacceptable and requires re-evaluation [30]. Additionally,
rater agreement is measured using the Kendall concordance
coefficient (W), which indicates the level of agreement or
approval of the answer. The coefficient ranges from 0 to 1,
with values closer to 1 reflecting more substantial agreement.
The equation is as follows:

w, = Hati n

n

Then, calculate the eigenvalue and maximum eigenvalue.

Lambdal, = ¥, a;/W; 2)
. @) )
Amax = =17,
Cl = Amax —N 4)
n-1

where,
W;= Weighting
aji / n = Line Normalization Matrix
n = Number of Respondents
Ar=Eigen Value
Amax= Eigen Value Max
CI = Consistency Index

Then, get Kendall's Coefficient of Concordance using the
following:

Rj = X1 Tjj (%)
R = m(r;+1) (6)

S=21-1(Ri — R)? ()

12 3L, df

m2n(n2-1)

W = (8)

where,

R;= The aggregated ranking of criterion i

R = The mean of the R; values

r;i= The rank given to criterion i by the evaluator group j

m = The number of rater groups rating n factors

S = A sum-of-squares statistic deviation over the row sums
of ranking R;

W = Kendall’s Coefficient of Concordance; 0 <W <1

Table 3. Interpretation of Kendall's Coefficient of
Concordance (W) value

w Interpretation
0 No agreement
0.1 Weak agreement
0.3 Moderate agreement
0.6 Strong agreement
1 Perfect agreement
Source: Authors framework

3. RESULTS AND DISCUSSION
3.1 Mosque-based economic development

The mosque-based economic empowerment index is
grouped into four categories, namely digitalization,
networking, regulations and policies and Da'wah, which are
then downgraded to the ICT utilization sub-category with
digital facilities and digital services indicators, networks and
cooperation with indicators of inter-regional cooperation and
international cooperation, policy models with funding and
capital indicators, mosque leadership and management
training, and Da'wah models with literacy indicators economy,
increasing religiosity, Da'wah education and mosque
programs where the highest score of the existing indicators
shows the priority that must be done immediately.

Table 4. The result of ANP

Purpose Criteria Score Sub Criteria Indicator Score
Digitisation 0.343994
The Strategy of Economics Networking 0.299577273
Purpose Development Ummah Regulations and
e 0.192499091
Policies
Da’wah 0.149417273
. T S Digital Facilities 0.631118
First Digitisation ICT Utilization Digital Services 0368882
Inter-Regional
. Networking and Cooperation 0.590507
Second Networking ? -
Cooperation International
. 0.409493
Cooperation
Funding and Capital 0.427515
Criteria Third Regulat_lo_ns and Policy Model Leadership Training  0.360346
Policies Mosque
0.212129
Management
Economic Literacy  0.338375
Increasing
Fourth Da’wah Da’wah Model Religiosity 0.250824
Da’wah Education ~ 0.241999
Mosque Program 0.168799

Source: Data processing is conducted using the Super Decisions Software



Using Super Decisions Software 3.2, the ANP network of
the people's economic development strategy index has been
processed. The ANP analysis provided an overall approval
level based on responses from all participants. As shown in
Table 4, the approval levels were categorised by policy
regulation, networking, digitalisation, and Da'wah. Among
these, the digitisation index had the highest approval rate at
0.343 (34%), followed by networking at 0.299. Regulations
and policies received a value of 0.192, while Da'wah had the
lowest weighting at 0.149. Of these four aspects, the Da'wah
index was the least emphasised in the economic development
strategy for the ummah. The variation in the approval levels
reflects a consensus among experts regarding priority-setting
within the strategy index. A higher value indicates greater
agreement on the importance of specific criteria in prioritising
the index.

0.1924990
Networking 91 0.29232772
343994
Da'wah 0.1494172
73
0 0.1 0.2 0.3 0.4

Figure 4. The strategy of economics development ummah
Source: Data processing is conducted using the Super Decisions Software

Figure 4 breaks down the criteria. Digitalisation is the top-
ranked criterion across all clusters, with a geometric average
weight of 0.343994. This ranking emphasises the importance
of prioritising digitising facilities and services to facilitate
economic activities in mosques. Digital-based mosque
management can enhance the quality of services offered to the
community [32], making it easier for people to engage in
economic activities within mosque settings.

However, many mosques have yet to adopt digitalisation,
particularly in data and information management systems,
such as mosque activities, congregation records, financial
reporting, etc. [33]. Optimising digital tools in mosque
activities increases convenience, promotes economic welfare,

and reduces reliance on online loans that may contain riba [34].

The four indicators—digitalization, networks, regulations
and policies, and Da'wah—each play a distinct role in
enhancing the economic capacity of communities.
Digitalisation focuses on leveraging technology to improve
financial management and outreach, increasing operational
efficiency and community engagement in mosques [9]. The
networks category emphasises the importance of partnerships
between mosques, local businesses, and educational
institutions, facilitating resource sharing and collaborative
initiatives that can lead to sustainable economic development
[35]. Regulations and policies involve the legal framework and
government support necessary for mosque-led initiatives to
thrive, ensuring economic empowerment strategies align with
broader socio-economic goals [36].

On the other hand, Da'wah, with the lowest score (0.149),
despite being crucial for spiritual cohesion and community
building, does not have the same direct impact on economic
empowerment as the other categories. This is primarily
because Da'wah activities, which focus on religious teachings
and moral guidance, do not inherently address the practical
financial needs of the community [37]. These activities
function as a supportive backdrop that enhances the
effectiveness of the other three categories by fostering a sense
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of unity and shared purpose. Therefore, while Da'wah is
essential for maintaining the mosque's role as a community
centre, its influence on economic empowerment is less
pronounced than the more actionable and measurable impacts
of digitalization, networks, regulations and policies.

3.2 Regulation and policy

Regulation and policy with funding and capital indicators:
mosque leadership and management training based on the
calculation of ANP funding and capital have the highest
weight of 0.427, and leadership training gets a score of 0.360.
In contrast, mosque management has the lowest value weight
of 0.212. This means funding and capital must be prioritised
first because they have the highest value weight (Figure 5).

0.42751454
Fundingand Capital IEEEEENENNNS————— >
Leadership Training  IEEG——— 20031650

Mosque Management I 0'212112909

0 0.1 0.2 0.3 0.4 0.5

Figure 5. Policy model

Source: Data processing is conducted using the Super Decisions Software

The development of micro, small, and medium enterprises
or the economic empowerment of the community around the
mosque will positively impact the number of jobs. However,
so far, the mosque's cash income, which will be a tool for
business funding, still has many obstacles, especially in the
capital; the capital scheme can certainly involve local
governments, and the government can allocate funds from the
APBD to support the economic infrastructure of the mosque.
The role of Baznas or Bazda in providing capital through
mosques or banks, with professional and competent
management.

In addition, the leadership of mosque management involves
several essential aspects to ensure that the mosque functions
as a centre of worship, education, and practical social activities.
The management of the mosque must be carried out based on
planning. This includes determining goals and activities and
implementing apparatuses to achieve these goals. This
planning must be systematic, and the activities to be carried
out must be prepared in detail. The management of the mosque
must be clean and transparent. Encouraging the participation
of the people in the management of mosques can avoid abuse
of power. This also ensures that mosque activities run in an
orderly and orderly manner.

Mosque management must include physical and social
aspects. Physical functions include physical management,
such as cleanliness, security, and adequate facilities. Social
functions include religious, educational, and social activities
that can foster the congregation’s faith, piety, and personality.
Thus, the leadership of mosque management must involve
good planning, spiritual guidance, mapping, service,
transparency, participation, and practical physical and social
functions.

3.3 Networking and cooperation
Making the mosque the centre of civilization will require

the cooperation of all parties, not only local elements of the
community but also international ones. The mosque's function



is very strategic in Islamic society. It is not only a place of
worship but also able to revive the spirit of the community
empowerment movement in the fields of spiritual, religious,
economic, social, education, and community, which is
supported by an extensive network of cooperation.

Inter-Regional Coaperation _0'59(’:072?

International Cooperation |INEGEGN 0'409?9272

0 0.2 0.4 0.6 0.8

Figure 6. Networking and cooperation
Source: Data processing is conducted using the Super Decisions Software

Based on the calculation of the ANP in Figure 6, the
cooperation network with the indicators of international
cooperation and inter-regional cooperation, where the
indicator of collaboration between regions has a value of 0.590
compared to the indicator of international cooperation, which
has a value of 0.409. This means cooperation between areas
must first be prioritized to support various activities [38],
especially in economics.

Islamic Sharia allows alliances, corporations, or business
cooperation, which are clean from usury; Islam strongly
encourages financing from part of the business capital, which
also involves banks in the management process. The
distribution of profits and losses in the musharakah financing
is done by mutual agreement. One party gets half, a third, a
quarter or less than that. In contrast, the rest is for the others.
So, each party will get a share if the business is profitable, and
both bear the loss if the business suffers a loss [39]. In Islamic
religious theology, known as Al-shirkah or musharakah, is a
cooperation agreement between two or more parties for a
specific business, wherein each party contributes money with
the understanding that, after the agreement, the risks and
profits will be shared equally.

Mosques play a crucial role in economic empowerment
through domestic and international collaborations. These
partnerships can enhance community development initiatives
and facilitate resource sharing. For instance, mosques often
cooperate with universities and local NGOs to implement
community service projects that address socio-economic
challenges. Such collaborations can create training programs,
workshops, and seminars to improve community members'
economic literacy and skills [11].

Internationally, mosques can connect with organizations in
other countries to share best practices and resources for
economic empowerment. This may include partnerships for
microfinance initiatives, where funds raised through donations
are used to support small businesses and entrepreneurship
within the community [7]. The role of waqf in this context is
vital, as it allows mosques to manage funds that can be
reinvested into community projects, thus promoting
sustainable economic development [10].

Additionally, mosques can serve as hubs for philanthropic
activities, mobilizing resources for local and global
humanitarian efforts. By leveraging their networks, mosques
can facilitate aid distribution and support to regional and
international communities [40]. This approach addresses
immediate economic needs and builds long-term resilience
within communities. In short, mosques' collaboration with
various stakeholders, both local and global, is essential for
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enhancing economic empowerment initiatives. By fostering
partnerships and effectively utilizing resources, mosques can
significantly contribute to the socio-economic development of
their communities.

3.4 ICT utilization

Regarding Figure 7, the ICT utilization rate consists of
digital facilities and digital services due to ANP data
processing, which shows that digital facilities have the highest
approval of 0.631. In contrast, digitization services have a
value of 0.368. The implication points out that digital facilities
must be prioritized to encourage economic activities in
mosques, where mosques must have all facilities to support
services such as virtual spaces [41]. Because of the use of
information technology in the current media era, it is possible
to apply it in mosques to facilitate visitor services, where the
governance of public services prioritized in non-worship
services is the visit of domestic and foreign visitors [42].

Digital Services G 0'368888181
Digital Facilities |GGG 0'531211818
0 0.2 0.4 0.6 0.8

Figure 7. ICT utilization

Source: Data processing is conducted using the Super Decisions Software

3.4.1 Implementation of digital donation system

Implementing a digital donation system is one of the most
effective ways to increase mosque revenue. So far, mosques
have relied on physical charity boxes to collect funds from
worshipers. However, collecting funds can be more
straightforward, faster, and transparent with a digital donation
application or platform [43]. Digital donations allow
worshipers to contribute through bank transfers, QR codes, or
even e-wallet applications that are widely used by people
today.

3.4.2 E-commerce platform for mosque products

Mosques can also use e-commerce platforms to sell various
products related to religious and social activities. The
mosque's online store can sell products such as prayer tools,
spiritual books, Muslim clothing, and food and beverages [44].
The revenue from these sales can be used to support mosque
operations and social programs implemented by the mosque.

3.4.3 Digital education and training services

Mosques can expand educational services through digital
platforms. For example, they can hold online classes on tafsir,
figh, or Arabic and skills training such as sewing, cooking, or
entrepreneurship. Using videoconferencing technology and
online courses [45]. Mosques can reach a wider audience,
provide helpful training, help people improve their skills, and
open opportunities to strengthen the family economy.

3.4.4 Trans

By utilizing digital technology, mosques can manage
finances more transparently and accountable. Digital-based
financial management systems allow mosque administrators to
monitor the flow of funds in real-time, manage budgets, and
provide financial reports that worshipers can access [46]. This
can increase worshipers' trust in managing mosque funds and



encourage active participation in mosque financial activities.

3.4.5 Utilization of applications for social and economic
activities

Mobile applications can facilitate various social and
economic activities the mosque organises [47]. For example,
applications that allow worshipers to join zakat, infaq, or alms
programs, as well as applications to join social activities such
as bazaars, blood donations, or free consultation services, can
strengthen interactions between worshipers and optimize
economic empowerment through active participation in
valuable activities.

3.4.6 Collaboration with MSMEs for local economic
development

Mosques can collaborate with Micro, Small and Medium
Enterprises (MSME:s) actors to develop the local economy
[48]. Through digital facilities, mosques can open markets for
local products, promote worshipers' work, and provide
entrepreneurship training. Such initiatives not only support the
economy of the ummah but also strengthen the social
relationship between the mosque and the community.

3.5 Da’wah model

The criteria of the Da'wah model are based on four
indicators, where economic literacy has the most significant
assessment weight, with a value of 0.338. In contrast, the
indicator of increasing religiosity gets a value weight of 0.250,
and Da'wah education gets a value weight of 0.241.
Meanwhile, the indicator of the mosque program has the least
value weight of 0.168 (Figure 8). From the calculation of the
ANP, economic literacy must be prioritised in defining a
Da'wah model for mosque-based economic development.
Economic literacy is fundamental to individual financial
decisions and modern economic functions because economic
literacy can encourage the rationality of economic behaviour
[18].

The Da'wah model contributes to economic empowerment
in society through various programs and activities. These
programs often include educational initiatives, training
sessions, seminars, and efforts to enhance religious
understanding and financial literacy among community
members. The multifaceted role of mosques as centres for
social and economic development is increasingly recognised
in academic literature.
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3837454
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Da'wah Education
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Figure 8. Da’wah model
Source: Data processing is conducted using the Super Decisions Software

One of the mosques' primary functions is to provide
educational programs that foster religious understanding and
practical skills. For example, mosques often organise religious
studies and formal education for children and adults, which is
crucial for developing the community's intellectual capacity
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[49]. This educational role is complemented by training
programs that equip individuals with the skills needed for
economic participation, thus enhancing their employability
and entrepreneurial abilities [10]. Integrating these
educational initiatives promotes individual growth and
contributes to the community's financial health.

Furthermore, mosques can serve as venues for seminars and
workshops on economic literacy and financial management.
Such programs are essential for empowering community
members to make informed financial decisions, manage
resources effectively, and engage in economic activities that
can elevate their socio-economic status [50]. For example,
cash waqf has been highlighted as a sustainable financial
model supporting various community projects and reducing
poverty through effective donation management [50]. This
model encourages community members to contribute
financially, fostering a culture of giving that strengthens the
mosque’s role in economic empowerment.

In addition to educational and training programs, mosques
enhance religiosity, which can indirectly influence economic
behaviour. Stronger religious beliefs and trust in mosque
leadership have been shown to positively impact community
members' willingness to donate and participate in economic
initiatives [51]. This trust is essential for mobilising resources
and ensuring that funds are used effectively for community
development projects.

3.6 Mosque-based economic ecosystem

Mosque-based economic empowerment is a concrete step
from the practice of worship where the mosque is not only a
place to meet the needs of the hereafter but also a place to seek
the blessings of the world. The formation of an ecosystem will
indirectly change mustahik (zakat recipients) to Muzaki (zakat
givers), where the funds managed from ZISWAF are
channelled to the surrounding community to be used as
business capital with a partnership scheme where the profits
from the capital can be informed back to the mosque.

One of the ecosystem developments is the integration of
different sectors involved in developing the mosque economy
[52]. This ecosystem includes all organisations that contribute
to the creation of value and support elements to achieve goals.
As a solution, the government needs to strengthen policies
related to providing mosque funding [53]. Cooperation
between government, universities and industry is needed to
develop human resources.

Government
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1
]
v
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Figure 9. How the mosque's economic ecosystem works
Source: Authors framework



Based on Figure 9, the mosque’s economic ecosystem
works by (1) Government support and policies that support
mosque-based economic empowerment. (2) Funding comes
from mosque finance, sourced from zakat, infaq, and sadaqah
donations, which are appropriately managed and planned for
economic empowerment around the mosque. (3) Furthermore,
funds are managed by mosque administrators with visionary
leadership and mosque administrators with a vision of
economic empowerment and can lead well. (4) Mosque
administrators provide facilities or adequate infrastructure to
support the economic activities of the mosque and ease of
access for the community to participate in mosque programs.
(5) Funding should be distributed for economic programs that
are appropriate and relevant to the community’s needs, such
as training, cooperatives, and the provision of SME capital
around the mosque. (6) Active involvement of the surrounding
community and partnerships with social networks in
developing fostered SMEs. (7) Active involvement of
community leaders, including academics, in fostering mosque
economic activities such as training and mentoring for SMEs
can significantly enhance local economic development. (8)
Small business actors who earn income from their business to
return loan funds by paying zakat, infaq, and sadaqah.

Strengthening the economic ecosystem surrounding a
mosque by enhancing its various elements can serve as a
powerful stimulus for the economic prosperity of the local
community. The entrepreneurial ecosystem, which arises from
the interplay of diverse cultures, economies, and technologies,
is crucial in fostering entrepreneurial growth [54]. This
ecosystem is essential for nurturing new entreprencurs, as
collaboration across different industries encourages fresh
perspectives and innovative approaches. Such synergy can
develop groundbreaking products and services, driving
economic progress [55].

One way to do this is to act as a business funder for Micro,
Small and Medium Enterprises (MSMEs) and as a coach in
developing these businesses. Through this role, the mosque is
a place of worship and a driver of sustainable economic
progress for the surrounding community [56].

3.6.1 Mosques as funders for MSMEs

As asocial institution widely relied upon by the community,
the mosque has an advantage regarding trust and closeness to
the congregation. One way to improve this is to manage zakat,
infaq, and alms funds well and transparently [57]. These funds
can be allocated to support the establishment and development
of MSMEs. Through a Sharia-based financing system,
mosques can provide the business capital needed by small
entrepreneurs without burdening them with high interest rates.
Such financing can be in the form of start-up capital for new
businesses or additional capital for existing businesses that
need a faster turnover of funds.

3.6.2 MSME development by mosques

Besides being a funder, mosques can also act as coaches for
MSMEs. This coaching is not only limited to financial support
but also includes other aspects such as skills training, business
management, marketing, and product development. By
collaborating with experts in their fields, mosques can
organize training or seminars that are beneficial for small
entrepreneurs in the neighbourhood [58]. For example,
training in financial management, digital marketing, or even
improving product quality. This coaching will help MSME
players enhance their competitiveness, expand their market,

630

and increase business productivity.

3.6.3 Collaboration with other institutions

To expand their impact, mosques can collaborate with other
institutions with the same vision in developing MSME:s. For
example, working with local governments to obtain policy
support or support facilities, with Islamic financial institutions
to provide credit facilities by Sharia principles, or with
educational institutions to provide skills training [59].

Through this comprehensive approach, mosques play a role
in the economic development of the ummah and in building
sustainable local economic resilience. With financial support,
coaching, and education, mosques can become centres of
MSME development that promote the principles of justice,
sustainability, and the welfare of the people.

As such, mosques can play an important role in creating an
inclusive economic ecosystem based on Islamic principles,
contributing to the reduction of poverty and improving
community welfare.

4. CONCLUSION

Based on the research results, it can be concluded that in the
mosque-based economic development strategy, the
digitalisation index is the most important factor, with the
highest level of agreement (0.343) or 34%. This shows that the
advancement of digital technology and the application of
digital solutions are top priorities in supporting economic
development in mosque-based communities. Furthermore,
networking (0.299) or 29% also plays an important role,
reflecting the importance of good relations and collaboration
of various parties in strengthening the people's economy.
Regulations and policies (0.192), or 19%, are also important
supporting factors, although with a lower weight. Finally,
Da'wah (0.149) or 14%, has the lowest weight, indicating that
although Da'wah remains important, other factors such as
digitalisation, networking, and policies are considered more
crucial in mosque-based economic development strategies.

Several practical strategies can be employed to implement
digitalisation and improve economic literacy within mosques
effectively. First, mosques can build digital platforms, such as
mobile apps or websites, to facilitate communication and
information sharing among community members. These
platforms can provide resources on financial literacy,
including budgeting, savings, and investment strategies
tailored to the community's needs. In addition, creating a
digital library within the mosque can serve as a repository of
educational materials, allowing worshipers to access
information on various economic topics. Second, mosques can
organise workshops and training sessions on digital skills and
economic literacy. Collaborating with local universities or
NGOs can enhance this initiative, as they can provide
expertise and resources for effective program delivery. Such
workshops can cover e-commerce, digital marketing, and
financial management software, empowering participants to
utilize technology for economic activities. In addition,
mosques can utilize social media platforms to disseminate
information and engage the community. Finally, fostering
partnerships with Islamic microfinance institutions can
improve the financial literacy of community members. These
partnerships can facilitate access to microloans and financial
products that support small business development, thus
encouraging economic resilience in communities supported by



a strong economic ecosystem and collaboration supported by
professional managerial leadership in implementing effective
zakat fund management strategies, collaboration, and strategy
development.

This study has several limitations, including limited
empirical data accessible, especially from other countries. In
addition, this study focuses on mosque-based economic
development in Indonesia, which may not reflect the whole
world. Therefore, future research could be extended to more
country contexts.
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