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This study examines the extent of local community involvement in sustainable tourism
marketing in Wakatobi National Park, Indonesia. The research aims to identify the primary
factors influencing active participation in tourism marketing efforts. Using a quantitative
methodology, data were collected through structured questionnaires distributed to local
community members and analyzed using Partial Least Squares (PLS). The results show that
the availability of natural resources, local infrastructure development, and stakeholder
cooperation significantly increases public awareness of economic potential and fosters positive
perceptions of tourism. In contrast, transportation accessibility and positive perceptions of
tourism did not significantly affect active community participation. The study concludes that
increasing public awareness of the economic benefits of tourism and improving local
infrastructure are essential to encourage greater community involvement in sustainable
tourism marketing. These findings provide practical recommendations for policymakers and
tourism stakeholders to more effectively engage local communities in sustainable tourism
development and ensure that tourism activities benefit both the local economy and the

environment.

1. INTRODUCTION

Sustainable tourism has become essential to preserving
natural ecosystems while supporting local economies [1, 2],
especially in ecologically sensitive areas such as the Coral
Triangle [3]. Known as the world's epicenter of marine
biodiversity, the Coral Triangle spans six countries, including
Indonesia, and Wakatobi National Park is recognized as one
of its key sites. This park is rich in marine life and a thriving
site for tourism, contributing to local livelihoods and national
income [4]. However, balancing tourism growth with
environmental conservation requires a nuanced approach,
particularly involving local communities in marketing efforts.
Their participation is critical, as they are the primary stewards
of the natural environment and custodians of indigenous
knowledge. Understanding how local communities engage in
sustainable tourism marketing efforts is essential to promoting
economically beneficial and ecologically responsible tourism.

Despite the recognized importance of community
participation in sustainable tourism, the extent and
effectiveness of local community involvement in tourism
marketing within Wakatobi National Park remains
underexplored. Although the region is celebrated as a premier
diving destination within the Coral Triangle, the key challenge
is to enable local communities to actively contribute to and
benefit from tourism without compromising environmental
integrity. Current tourism marketing strategies often fail to
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adequately incorporate local perspectives, knowledge and
resources, resulting in a disconnect between conservation
goals and the economic needs of local residents [5]. This
research aims to bridge this gap by investigating how local
community engagement can enhance tourism marketing
efforts to ensure both environmental sustainability and
economic benefits.

While previous studies on sustainable tourism in the Coral
Triangle, including Wakatobi National Park, have focused
primarily on conservation measures and policy frameworks [6,
7], there is a notable lack of comprehensive research on the
role of local communities in tourism marketing. The existing
literature often overlooks how local communities can
effectively participate in and shape sustainable tourism
marketing strategies, particularly in marine biodiversity
hotspots [8]. This study seeks to fill this gap by providing
specific insights into the potential for community-driven
marketing initiatives and their impact on both economic
development and environmental conservation.

To address these issues, this research uses a combination of
survey methods and advanced analytical techniques to
measure community involvement in tourism marketing. By
fostering partnerships between local governments, tourism
operators, and community organizations [9], the study aims to
create marketing campaigns that reflect both conservation
goals and local economic aspirations. This approach includes
the implementation of training programs, capacity building
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initiatives, and inclusive decision-making processes to
enhance community participation [10]. By integrating local
communities into the marketing narrative, this research
contributes to positioning tourism in Wakatobi as a sustainable
business opportunity and a tool for protecting environmental
and cultural heritage.

This study is motivated by the need to bridge the gap
between sustainable tourism marketing and local community
participation in Wakatobi National Park. Given the lack of
community representation in tourism promotion, it is crucial
to investigate how regional stakeholders can be empowered to
participate in marketing [11]. The rich marine biodiversity of
the Coral Triangle, particularly Wakatobi, provides a unique
opportunity to explore how tourism can be marketed in a way
that is consistent with both conservation and community
development. This research aims to provide insights into the
mechanisms by which local involvement can lead to more
sustainable tourism outcomes.

The primary objective of this research is to assess the level
of local community involvement in sustainable tourism
marketing within Wakatobi National Park, focusing on the
factors that promote active participation. Specifically, the
study will examine how transportation accessibility, natural
resource availability, and local infrastructure development
contribute to public awareness of the economic potential of
tourism and how this awareness translates into active
community participation. In addition, the research will
examine how stakeholder collaboration and the availability of
education and training influence the local community's
positive perception of tourism and encourage greater
participation in marketing efforts. Objectives include
evaluating the effectiveness of current marketing strategies,
identifying barriers to community engagement, and
developing a framework for integrating local knowledge and
values into sustainable tourism marketing. This framework
will address how public awareness and perceptions impact
participation and provide strategies to promote more inclusive
community involvement. This research answers seven
hypotheses:

H1: Transportation accessibility positively influences public
awareness of the economic potential of tourism.

H2: The availability of natural resources will increase public
awareness of the economic potential of tourism.

H3: Local infrastructure development will increase public
awareness of the economic potential of tourism.

H4: Stakeholder cooperation positively influences community
perceptions of tourism.

H5: Availability of education and training positively
influences community perceptions of tourism.

H6: Public awareness of the economic potential of tourism
leads to active community participation in tourism marketing.
H7: A positive perception of tourism leads to active
participation of local communities in tourism marketing.

This research is significant because it examines the critical
factors that influence public awareness of the economic
potential of tourism and community perceptions of tourism in
Wakatobi National Park. By testing hypotheses related to
transportation accessibility, natural resource availability,
infrastructure development, stakeholder collaboration, and
education and training availability, the study aims to
comprehensively understand what drives local community
involvement in tourism marketing. The findings could guide
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policy makers, tourism operators and conservationists in
developing strategies that balance economic growth with
ecological conservation by promoting sustainable,
community-based tourism marketing. In addition, the research
will empower local communities by identifying the factors that
promote their active participation and provide them with
opportunities to take ownership of tourism marketing efforts,
thereby enhancing their economic benefits while ensuring the
conservation of Wakatobi's natural environment.

2. RESEARCH METHOD
2.1 Study and data collection

This research used survey methods, both online and offline,
to collect data [12], from the people of Wakatobi Regency.
The use of both online and offline surveys was chosen to
ensure a broader representation of different community
groups, given the varying levels of access to technology and
the internet in the area. The online survey was chosen to reach
respondents who actively use the internet and social media,
particularly popular platforms such as Facebook, Instagram,
Twitter and WhatsApp [13]. These platforms were chosen
because they have many users in Indonesia, including in the
Wakatobi Regency, allowing the survey to be distributed more
effectively and efficiently (Table 1).

Table 1. Respondent demographic information

N =136
Respondents Number Percent
Gender Male 65 47.79%
Female 71 52.21%
<25 69 50.74%
Age 26-35 43 31.62%
36-45 12 8.82%
>46 13 9.56%
Below high school 2 1.47%
Education Senior high school 76 55.88%
Bachelor 55 40.44%
Graduate 3 2.21%

Source: Author's processing, 2024

In order to obtain a more comprehensive representation of
the population on Wanci Island, Wakatobi Regency, the
survey method employed in this study combined online and
offline surveys. This location was selected for its strategic
positioning as the inaugural point of departure for tourists
engaged in snorkeling activities within the World Coral
Triangle, situated within the Wakatobi National Park. An
online survey was conducted to reach respondents with
internet access, while an offline survey was conducted in
person using paper and pencil to reach those without internet
access, particularly the elderly and low-income communities.

In the face-to-face survey, data was collected from 14
respondents, the majority of whom were older individuals with
low levels of education and income. This approach is designed
to ensure that the views of all segments of society are
represented in the data collected. The data obtained from the
two methods were integrated, resulting in a total of 136
responses that encompassed a diverse range of social,
economic, and technological backgrounds on Wanci Island.
The sample size was determined based on the availability of
respondents and the need to achieve diversity in the sample.



Given the focus on Wanci Island as a strategic location for this
research, the population of 136 respondents already represents
a sufficient sample size for gaining comprehensive insights
into the challenges and perspectives faced by communities in
this region.

2.2 Questionnaire design and measurement

The variables used in this study were selected for their
relevance to the key factors influencing local community
involvement in sustainable tourism marketing. These research
variables were considered based on previous literature
highlighting the importance of each element in developing
community-engaged tourism. The selection of these variables
is based on prior research suggesting that transport,
availability of natural resources, infrastructure, and
stakeholder collaboration are key drivers of local community
involvement in tourism destination development [14, 15]. In
addition, community awareness of economic potential,

availability of education and training, and positive perceptions
of tourism play an important role in encouraging active
community participation in tourism marketing (refer to Table
2).

The indicators selected in the questionnaire were developed
from previous research questions used to assess these factors
in different sustainable tourism contexts. For example,
transport accessibility indicator includes questions on how
transport access affects community participation. At the same
time, natural resource availability assesses how local natural
resources play a role in attracting communities to engage in
tourism. Other indicators, such as Stakeholder Collaboration,
were adapted from studies that examined stakeholder
collaboration in the development of sustainable tourism
destinations and then adapted to measure the specific context
of Wakatobi. By adopting and adapting questions from
previous studies, this research aims to better understand how
each factor contributes to community engagement in tourism
marketing in the Wakatobi National Park area.

Table 2. Description of research variables

Variable Indicator References
Active Participation of How ofteq do you take pa}rt in rr}eet@ngs about tourism iq your community? , [16, 17]
Local Communitics Are you actlvely. 1nvolveq in de‘stl.natlon developm§nt projects '1n your region? , [18,19]
(APLC) How much do you get 1nvolyed in degldlng fibout your nelghborhood S toprlst d@stlnatlons. [20]
How can people be involved in tourism planning to improve quality of life? [21]
Can you get training in tourism in your area? [22, 23]
Education and Training Do you think local communities should get training in tourism? [24, 25]
Availability (ETA) Do you think tourism training can create jobs in your area? [26, 27]
Would you like to take a tourism course in your area? [28,29]
Do you think local government, NGOs and communities should work together to make a [30-32]
tourist destination a success?
How does stakeholder cooperation affect the implementation of tourism development plans? [33, 34]
Local Infrastructure What are the effects of inclusive governance and stakeholder collaboration on tourism (35, 36]
Development (LID) sustainability? ’
Can working together help local communities in developing tourist destinations? [37-39]
How often do you see local government, NGOs and communities working together to [40-42]
develop your area?
How important are local natural resources in your decision to get involved in tourism? [43-45]
Natural Resource Will good management of natural resources make tourist destinations more attractive? [44, 46, 47]
Availability (NRA) Is saving resources important when developing sustainable tourist destinations? [48-51]
How important are natural resources for developing tourist destinations in your area? [44, 52, 53]
How can tourism benefit your area economically? [54-56]
Public Awareness of How much do you help .make money from tourism in?your area? [57, 58]
Economic Potential How has tourism affe.cted jobs in your area? . [59]
(PAEP) Do you feel that revenue generated from_ tourism can help improve infrastructure and public [60]
services in your community?
Can tourism help local communities with substantial income effects? [61, 62]
Has tourism had a positive impact on your region's image or reputation? [63-65]
Has the development of tourist destinations increased the attractiveness of your area as a [66]
tourist destination?
Positive Perception of Has the community's pride in their regipn beer; enhanced by efforts to develop the [67]
Tourism (PPT) . . d'estlnatlon. . . .
Does the development of tourist destinations affect your view of the potential for growth in (63, 68]
your area? ’
Has the development of tourist destinations changed people's views of your area to be more
i [69]
positive?
How often do you see local government, NGOs and communities working together to [70-72]
develop tourism areas?
Stakeholders Do you believe that the tourism industry has the pot'e'nti(a;l to increase the economic income [66]
Collaboration (SC) of local communities? o
How much do you help make money from tourism in your area? [73, 74]
Can income from tourism help improve infrastructure and public services in your (75, 76]
community? ’
o How important is efficient public transport to your participation in destination development? [77-79]
Transport ?(C:CCSSIblllty Would better transport help you get more involved in developing tourist destinations? [14, 80, 81]
(TC) Is transport a problem for you in developing tourist destinations in your area? [82, 83]

Source: Author's processing, 2024
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3. RESULTS
3.1 Reliability and validity

In this study, reliability and validity assessment is an
important aspect of ensuring that the instruments used to
measure local community participation [84], in sustainable
tourism marketing in Wakatobi National Park are reliable and
accurate. Reliability, measured by Cronbach's alpha (CA) and
composite reliability (CR), assesses the internal consistency of
the constructs used. A high Cronbach's alpha value indicates
that the items within a construct are similar in measuring the
variable in question [85]. Meanwhile, CR is used to confirm
whether the overall construct has a high degree of reliability in
measurement [86]. An adequate reliability value should
generally be greater than 0.7 to be considered satisfactory.

For validity, Average Variance Extracted (AVE) is used to
assess convergent validity, which is the extent to which
construct indicators are highly correlated. An AVE value
greater than 0.5 indicates that the construct in question can
explain more than half of the variance in the indicators, thus
supporting convergent validity. In addition, the Variance
Inflation Factor (VIF) was calculated to assess potential
multicollinearity problems between the constructs. A VIF
value below the critical limit of 5, as in this study, where the
average is 2.068, indicates no significant multicollinearity
problem exists. This is important to ensure that the predictor

variables in the model are not highly correlated, which could
skew the analysis results.

Table 3 shows the measurement results regarding AVE, CR,
and CA for several constructs used in this study. Each
construct consists of several items with loading values
indicating the relationship between them and their constructs.
The AVE, CR, and CA values are used to assess the
convergent validity and reliability of the instrument,
respectively. This table shows that each construct meets the
reliability and validity criteria required in the study. AVE
values above 0.5 indicate that the related constructs can
explain most of the variance of the items used. In contrast, high
CR values indicate that all these constructs have a high internal
consistency. This adds confidence that this research
instrument is valid and reliable enough to analyze local
community involvement in sustainable tourism marketing in
Wakatobi.

As shown in Table 4, the AVE values range from 0.617 to
0.779, which meets the requirement of AVE > 0.5 [87]. The
CR values of the latent constructs are between 0.842 and
0.946. These results confirm the reliability and internal
consistency of the measures. The Cronbach's alpha values for
all variables are between 0.725 and 0.929. Furthermore, Table
4 shows that the correlation between each pair of constructs is
less than the square root of the AVE of each construct,
confirming the discriminant validity of this model.

Table 3. AVE, CR, and CA

Construct

Item Loadings AVE CR CA

Active participation of local communities

Education and training availability

Local infrastructure development

Natural resource availability

Public awareness of economic potential

Positive perception of tourism

Stakeholders collaboration

Transport accessibility

APLC I 0810
APLC 2 0.837
APLC 3 0.851
APLC 4 0.700
ETA 1  0.646
ETA 2 0.891
ETA 3 03818
ETA 4  0.800
LID | 0.728
LID 2 0.816
LID 3 0.803  0.613 0.888 0.843
LID 4 0.796
LID 5 0.769
NRA 1 0.792
NRA 2 0.753
NRA 3 0.840
NRA 4 0.846
PAEP I  0.770
PAEP 2 0.784
PAEP 3 0.699  0.779 0.946 0.929
PAEP 4  0.810

PAEP 5  0.866

PPT 1 0.849

PPT 2 0.892

PPT 3 0915  0.620 0.891 0.846
PPT 4  0.902

PPT 5 0.852

0.643 0.878 0.813

0.630 0.871 0.799

0.654 0.883 0.823

SC_1 0.783
SC 2 0.648
SC 3 0.875  0.617 0.889 0.843
SC 4 0.823
SC 5 0.780
TC 1 0.843
TC 2 0.823  0.641 0.842 0.725
TC 3 0.732

Source: Author's processing, 2024



Table 4 shows that no bivariate correlation coefficient is
higher than 0.882, which is below the threshold of 0.9. All
variance inflation factors (VIF) of the dimensions in the
research model are below 3.5, indicating that multicollinearity
is not a significant issue in these formative constructs. Next,
we examined the path significance of each dimension forming
the formative construct to the second-order construct. Based
on the empirical results, each dimension in the model
significantly explains the variance of the corresponding
construct, as indicated by the significant paths in the research
model figure.

As shown in Figure 1, the empirical results support the five
dimensions that influence local community engagement. Each

corresponding construct in this model. The formative
relationships of the five dimensions are as follows: transport
accessibility (TA) significantly influences Public Awareness
of Economic Potential with a path value of 0.118. At the same
time, natural resource availability (NRA) shows a stronger
influence with a path value of 0.425. In addition, local
infrastructure development (LID) also made a significant
contribution with a path value of 0.393. On the other hand,
education and training availability (ETA) and stakeholder
cooperation (SC) significantly influenced positive perceptions
of tourism, with path values of 0.486 and 0.343, respectively.
Combining these dimensions provides empirical support for
community involvement in sustainable tourism marketing in

dimension significantly explains the variance of the Wakatobi National Park.
Table 4. Correlation matrix with the square root of the Average Variance Extracted on the diagonal
MEAN STUDEV APLC ETA LID NRA PPT PAEC SC TA
APLC 0.061 0.070 0.802
ETA 0.487 0.140 0.565 0.794
LID 0.198 0.072 0.587 0.771 0.783
NRA 0.385 0.087 0.476 0.778 0.702 0.809
PPT 0.216 0.061 0.530 0.731 0.737 0.640 0.882
PAEC 0.432 0.103 0.600 0.797 0.758 0.784 0.807 0.788
SC 0.127 0.127 0.632 0.714 0.713 0.759 0.690 0.760 0.785
TA 0.505 0.111 0.495 0.606 0.567 0.705 0.583 0.640 0.667 0.801

Notes: MEAN: Average Value; STDEV: Standard Deviation; APLC: Active Participation of Local Communities; ETA: Education and Training Availability;
LID: Local Infrastructure Development; NRA: Natural Resource Availability; PPT: Positive Perception of Tourism; PAEC: Public Awareness of Economic
Potential; SC: Stakeholders Collaboration; TA: Transport Accessibility.
Source: Author's processing, 2024
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3.2 Hypothesis testing

After ensuring sufficient validity and reliability, the
researchers tested the proposed research model using the
Partial Least Squares (PLS) method. Figure 1 shows the
structural relationships between the latent variables with path
coefficient and R-square values for the main constructs. For
example, Public Awareness of Economic Potential (PAEP)
has an R-square value of 0.706, which indicates that 70.6% of

the variability in this construct can be explained by the
variables that influence it, such as transportation accessibility,
natural resource availability, and local infrastructure
development. Positive Perception of Tourism (PPT) has an R-
square of 0.592, while active participation of local
communities (APLC) has an R-square of 0.366, indicating that
the variability in local community involvement can also be
explained by the factors in the model, although with a lower
contribution.

Table 5. Summary of results

Path Coefficient STDEV T Values H  Decision

The effect of transportation accessibility on public awareness of economic potential 0.080 1.377 0.169 H1 Rejected

The effect of natural resource availability on public awareness of economic potential 0.103  4.157 0.000 H2 Accepted

The effect of local infrastructure development on public awareness of economic potential 0.087  4.510 0.000 H3 Accepted

The effect of stakeholders collaboration on positive perception of tourism 0.138 2479 0.013 H4 Accepted

The effect of education and training availability on positive perception of tourism 0.140 3465 0.001 HS Accepted

The effect of public awareness of economic p(_)tentlal on active participation of local 0111 4475 0000 H6 Accepted
communities

The effect of positive perception of tourism on active participation of local communities 0.127 1.021 0.308 H7 Rejected

Notes: STDEV: Standard Deviation, T: Statistics, H: Hypothesis
Source: Author's processing, 2024

Table 5 summarizes the hypothesis test results, indicating
whether the hypothesized causal pathways are significant.
Hypotheses H2 through H6 are accepted because the p-value
is less than 0.05, indicating a significant relationship between
the tested variables. For example, hypothesis H2, which states
that the availability of natural resources affects public
awareness of economic potential, is accepted with a t-statistic
value of 4.157 and a p-value of 0.000. Similarly, Hypothesis
H3, which states that local infrastructure development affects
PAEP, was also accepted with a t-statistic of 4.510 and a p-
value of 0.000, indicating that these two dimensions
significantly influence public awareness of economic
potential.

However, hypotheses H1 and H7 were rejected because the
p-value was greater than 0.05, indicating that the relationship
was insignificant. For HI1, which tests the effect of
transportation accessibility on PAEP, the results show a p-
value of 0.169 and a t-statistic of 1.377, so this hypothesis is
rejected, meaning that transportation accessibility does not
significantly affect community awareness of economic
potential. Hypothesis H7, which states that positive perception
of tourism involves the active participation of local
communities, was also rejected with a p-value of 0.308 and a
t-statistic of 1.021, indicating that positive perception of
tourism does not directly influence the active participation of
local communities in this study.

4. DISCUSSION AND IMPLICATIONS
4.1 Discussion

What is the extent of local community involvement in
marketing sustainable tourism? The findings of this study
indicate that the degree of anticipation of local communities in
the marketing of sustainable tourism is influenced by a range
of significant factors. The hypothesis that natural resource
availability affects public awareness of economic potential
was accepted, indicating that available natural resources play
a substantial role in increasing local communities' awareness
of the financial benefits of tourism. With high t-statistics and
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a significant p-value, this result aligns with the understanding
that strong natural potential attracts the community's attention,
leading to greater involvement in sustainable tourism activities
[88]. This is because communities realize that the availability
of such resources can be optimized for long-term benefits.

Furthermore, the development of local infrastructure was
found to exert a considerable influence on the economic
awareness of the community. This hypothesis was accepted
with a highly supportive statistical value, indicating that when
local infrastructure is enhanced, communities are better
positioned to discern the potential economic benefits of
tourism. This is because improved access and adequate
facilities support the tourism industry [66]. Infrastructure
development, encompassing the construction of roads,
airports, and tourist facilities, creates a broader range of
economic opportunities for locals and increases their
involvement in sustainable tourism marketing initiatives.

In contrast, there is no significant influence of
transportation accessibility on community awareness of
economic potential, as indicated by the rejection of hypothesis
HI1. This is because, although transportation accessibility is
important, this factor is not sufficiently strong to trigger
increased economic awareness directly. Local communities
tend to prioritize other factors, such as infrastructure
development or the availability of natural resources, over
transportation accessibility. This suggests that transportation
factors are more relevant in the operational context of tourists
and tourism managers, while local communities are more
influenced by tangible local infrastructure and resources.

The hypothesis was accepted that stakeholder collaboration
significantly increases positive perceptions of tourism. This
indicates that collaboration between various stakeholders,
including the government, local communities, and tourism
industry players, contributes considerably to forming positive
perceptions of tourism among communities. This suggests that
strong collaboration enables communities to feel more
involved and in control of tourism management, thus
increasing their participation in sustainable tourism marketing.

The availability of education and training also significantly
influences the formation of positive perceptions of tourism.
With the acceptance of hypothesis HS, this result confirms that



the more education and training available, the more positive
the community's perception of the tourism sector. This
signifies that communities that gain access to training in
tourism and environmental management are more likely to
have a more positive view of the benefits of sustainable
tourism, increasing their involvement in tourism marketing
and management.

Moreover, community awareness of the economic potential
was demonstrated to significantly influence active
engagement in sustainable tourism marketing, as supported by
hypothesis H6. Community awareness of the financial benefits
of tourism encourages greater participation in tourism
marketing as communities perceive profit potential. This
demonstrates that as community awareness of economic
potential increases, so does their willingness to engage in
sustainable tourism development.

Nevertheless, the positive perceptions of tourism did not
significantly influence the community's active involvement in
tourism marketing, as evidenced by the rejection of hypothesis
H7. Despite communities holding positive perceptions of
tourism, these perceptions do not necessarily drive their direct
actions or involvement. This suggests that while communities
may appreciate the benefits of tourism, other factors, such as
awareness of economic potential and infrastructure
availability, are more important in motivating them to
participate actively.

4.2 Theoretical implications

This study's theoretical implications underscore the diverse
factors impacting local community engagement in sustainable
tourism marketing. The discovery that natural resource
availability and regional infrastructure development notably
affect local communities' economic awareness aligns with
prior theories highlighting these elements as fundamental
assets in sustainable tourism growth. Essentially, rich natural
resources and well-developed infrastructure not only draw
tourists but also stimulate community participation in the
sustainable management and promotion of tourism.

Furthermore, the significant impact of stakeholder
collaboration, education, and training availability on
enhancing the community's positive perception of tourism
highlights the value of collaborative participation theory and
community empowerment through education. The literature
indicates that collaboration with various stakeholders,
including government, businesses, and local communities, can
positively impact community perceptions of tourism benefits
[89]. This is particularly evident when there is active and
synergistic engagement between relevant parties. Education
and training reinforce the importance of learning and capacity
building as key elements in encouraging broader community
participation in sustainable initiatives [23].

Nevertheless, the rejection of the hypothesis connecting
transport accessibility and positive tourism perceptions to
active local community involvement raises interesting
theoretical implications. The results indicate that factors once
deemed crucial for boosting community engagement may not
universally apply. This challenges the conventional belief that
accessibility and positive perceptions inherently lead to active
participation. Instead, the findings propose that local
circumstances and basic economic considerations play a more
vital role in driving community engagement. Thus, this study
contributes to existing theory by emphasizing the importance
of a contextualized understanding when examining the factors
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influencing local community engagement in sustainable
tourism marketing.

4.3 Practical implications

The practical implications of these findings provide
valuable insights for stakeholders engaged in marketing
sustainable tourism in Wakatobi or analogous regions. Firstly,
to increase local community involvement, it is recommended
that tourism managers and the government focus on
developing local infrastructure and optimizing existing natural
resources. The results demonstrate that these two factors
significantly influence community economic awareness. By
improving access to infrastructure such as roads, public
facilities, and transportation facilities, communities will be
better positioned to perceive the economic potential generated
by tourism. This will encourage them to become more
involved in sustainable tourism marketing efforts.

Furthermore, it is imperative to emphasize the significance
of collaboration between stakeholders. The government, local
communities, and tourism industry players must work
collectively to devise strategies that foster positive perceptions
of tourism among the public [66]. Effective collaboration can
enhance active community participation, not only in terms of
promotion but also in decision-making processes related to
tourism management. By involving the community directly in
collaborative programs, a greater sense of ownership and
responsibility for the preservation and sustainability of the
tourism industry in the area can be fostered.

It is similarly imperative to prioritize education and training
related to tourism and natural resource management. Increased
access to such training will result in more informed and
prepared cs communities engaged in tourism marketing. By
providing training on how to utilize tourism potential
sustainably, local communities can become agents of change
that supports the success of the tourism industry while
protecting the local environment and culture [66].
Furthermore, this training can strengthen the community's
capacity to manage the negative impacts of tourism, thereby
making it more sustainable.

5. CONCLUSION

This study provides valuable insights into local community
involvement in sustainable tourism marketing in the context of
Wakatobi National Park. The results indicate that key factors
such as natural resource availability, local infrastructure
development, and stakeholder collaboration significantly
influence public awareness of economic potential and positive
perceptions of tourism among local communities.
Furthermore, the results highlight that higher public awareness
of economic potential directly leads to greater participation of
local communities in tourism marketing. However, the study
also found that transportation accessibility and positive
perception of tourism did not significantly affect community
involvement, suggesting that these factors alone are
insufficient to drive active participation.

The importance of these findings lies in their implications
for sustainable tourism development strategies. Policymakers
and tourism stakeholders should prioritize improving local
infrastructure and fostering collaboration among key
stakeholders to enhance community participation. In addition,
increasing local awareness of the economic potential of



tourism is critical to promoting active participation in
sustainable tourism practices. This will support the long-term
sustainability of the tourism industry [66], and ensure that
local communities benefit directly from tourism activities
[88], thereby promoting economic resilience and
environmental stewardship.

In terms of limitations, this research focused on a single
geographic location, which limits its generalizability to other
regions. Future research should aim to explore other
destinations  with  different social, economic, and
environmental contexts to validate and extend these findings.
In addition, including qualitative approaches in future studies
could provide a deeper understanding of the social dynamics
and motivations that influence community participation in
sustainable tourism marketing. By addressing these
limitations, future research can further enrich knowledge on
how to effectively engage local communities in sustainable
tourism development.

ACKNOWLEDGMENT

The authors would like to thank the Directorate of Research,
Technology, and Community Service, Ministry of Education
and Culture of the Republic of Indonesia (Grant No.:
111/E5/PG.02.00.PL/2024) for the financial support of this
research. In addition, sincere appreciation is also extended to
Universitas Muhammadiyah Buton for providing the
necessary resources and institutional support throughout the
research process.

REFERENCES

[1] Samal, R., Dash, M. (2024). Stakeholder engagement in
advancing sustainable ecotourism: An exploratory case
study of Chilika Wetland. Discover Sustainability, 5(1):
50. https://doi.org/10.1007/s43621-024-00233-2

Calg A., Perefiguez, J.M., Hernandez-Andreu, R.,
Garc B-Charton, J.A. (2022). Quotas regulation is
necessary but not sufficient to mitigate the impact of
SCUBA diving in a highly visited marine protected area.
Journal of Environmental Management, 302: 113997.
https://doi.org/10.1016/j.jenvman.2021.113997

de Almeida Rodrigues, A., da Cunha Bustamante, M.M.,
Sano, E.E. (2018). As far as the eye can see: Scenic view
of Cerrado National Parks. Perspectives in Ecology and
Conservation, 16(1): 31-37.
https://doi.org/10.1016/j.pecon.2017.11.004

Faryuni, 1.D., Saint-Amand, A., Dobbelaere, T., Umar,
W., Jompa, J.,, Moore, A.M., Hanert, E. (2024).
Assessing coral reef conservation planning in Wakatobi
National Park (Indonesia) from larval connectivity
networks. Coral Reefs, 43(1): 19-33.
https://doi.org/10.1007/s00338-023-02443-y

Peters, M., Siller, L., Matzler, K. (2011). The resource-
based and the market-based approaches to cultural
tourism in alpine destinations. Journal of Sustainable
Tourism, 19(7): 877-893.
https://doi.org/10.1080/09669582.2010.547198

Adimu, H.E., Boer, M., Yulianda, F., Damar, A. (2018).
Review management policy marine conservation area of
Wakatobi National Park. IOP Conference Series: Earth
and  Environmental  Science, 176:  012035.

2]

3]

[4]

[5]

[6]

4838

(7]

(8]

(9]

[10]

[11]

[12]

[13]

[14]

(18]

[16]

[17]

[18]

[19]

https://doi.org/10.1088/1755-1315/176/1/012035
Adimu, H.E., Boer, M., Yulianda, F., Damar, A. (2017).
The role of stakeholders in marine conservation areas in
Wakatobi National Park, Indonesia. Adquaculture,
Aguarium, Conservation & Legislation, 10(6): 1483-
1491.

Phengkona, J. (2021). Online marketing strategies for
community-based tourism in the Andaman cluster of
Thailand. European Journal of Tourism Research, 28:
2814-2814. https://doi.org/10.54055/ejtr.v28i.2046
Rombe, E., Zahara, Z., Adam, R.P., Suardi, S.,
Wahyuningsih, W., Taufal, M. (2023). Marine tourism-
based sustainable community empowerment model in the
new normal era. Journal of Environmental Management
& Tourism, 14(2): 513-521.
https://doi.org/10.14505/jemt.v14.2(66).20

Bello, F.G., Lovelock, B., Carr, N. (2018). Enhancing
community participation in tourism planning associated
with protected areas in developing countries: Lessons
from Malawi. Tourism and Hospitality Research, 18(3):
309-320. https://doi.org/10.1177/1467358416647763
Tezak-Damijani¢, A., Piculjan, M., Ilak-Persuri¢, A.S.
(2023). Stakeholders’ experiences with participative
approach in tourism. Journal of the Geographical
Institute"” Jovan Cvijic", SASA, 73(1): 93-108.
https://doi.org/10.2298/13G12301093T

Schillewaert, N., Meulemeester, P. (2005). Comparing
response distributions of offline and online. International
Journal of Market Research, 47(2): 163-178.
https://doi.org/10.1177/147078530504700203
Alamsyah, N., Zhu, Y.Q. (2022). We shall endure:
Exploring the impact of government information quality
and partisanship on citizens' well-being during the
COVID-19 pandemic. Government Information
Quarterly, 39(1): 101646.
https://doi.org/10.1016/j.9iq.2021.101646

Bursa, B., Mailer, M., Axhausen, K.W. (2022). Travel
behavior on vacation: Transport mode choice of tourists
at destinations. Transportation Research Part A: Policy
and Practice, 166: 234-261.
https://doi.org/10.1016/j.tra.2022.09.018

Zheng, W., Liao, Z., Lin, Z. (2020). Navigating through
the complex transport system: A heuristic approach for
city tourism recommendation. Tourism Management, 81.:
104162. https://doi.org/10.1016/j.tourman.2020.104162
Lee, L., Sam, T. H. (2024). Community sustainability
through sustainable community-based tourism. Revista
de Gest&® Social e Ambiental, 18(3): e06983.
https://doi.org/10.24857/rgsa.v18n3-120

Islam, M.S., Lovelock, B., Coetzee, W.J. (2023).
Liberating sustainability indicators: Developing and
implementing a  community-operated  tourism
sustainability indicator system in Boga Lake,
Bangladesh. Journal of Sustainable Tourism, 31(7):
1651-1671.
https://doi.org/10.1080/09669582.2021.1928147

Aly, M.N., Hamid, N., Suharno, N.E., Kholis, N.,
Aroyandini, E.N. (2021). Community involvement and
sustainable cave tourism development in Tulungagung
region. Journal of Environmental Management and
Tourism, 12(2): 588-597.
https://doi.org/10.14505//jemt.v12.2(50).28

Teshome, E., Woreta, S.L., Meskele, A.T. (2018).
Challenges of tourism destination development in the



[20]

[21]

[22]

[23]

[24]

[25]

[26]

[27]

[28]

[29]

[30]

[31]

[32]

Amhara National Regional State, Ethiopia. African
Journal of Hospitality, Tourism and Leisure, 7(3).
Safshekan, S., Ozturen, A., Ghaedi, A. (2020).
Residents’ environmentally responsible behavior: An
insight into sustainable destination development. Asia
Pacific Journal of Tourism Research, 25(4): 409-423.
https://doi.org/10.1080/10941665.2020.1737159

Malek, A., Costa, C. (2015). Integrating communities
into tourism planning through social innovation. Tourism
Planningr &  Development, 12(3):  281-299.
https://doi.org/10.1080/21568316.2014.951125
Dudkina, O., Kazmina, L., Shevchenko, E. (2022).
Personnel aspects of the development of event tourism in
rural areas of the Rostov region. In International
Scientific Conference on Agricultural Machinery
Industry “Interagromash”, Rostov-on-Don, Russia, pp.
884-895. https://doi.org/10.1007/978-3-031-21432-5_93
Masherg, B.A., Chase, D.M., Madlem, M.S. (2004). A
Delphi study of tourism training and education needs in
Washington State. Journal of Human Resources in
Hospitality & Tourism, 2(2): 1-22.
https://doi.org/10.1300/J171v02n02_01

Lekaota, L., Khashane, R.S. (2019). Local communities’
perceptions on the role of tourism in protected areas.
African Journal of Hospitality, Tourism and Leisure,
8(5).

Chili, N.S., Ngxongo, N.A. (2017). Challenges to active
community involvement in tourism development at
Didima Resort - A case study of Umhlwazini community
in Bergville. African Journal of Hospitality, Tourism,
and Leisure, 6(2).

Nwosu, B. (2016). A review of the hotel industry in
Nigeria: Size, structure and issues. Worldwide
Hospitality and Tourism Themes, 8(2): 117-133.
https://doi.org/10.1108/WHATT-10-2015-0042
Shoeb-Ur-Rahman, M., Hassan, A. (2020). Tourism
Policy and Planning in Bangladesh. Springer Nature
Singapore Pte Limited. https://doi.org/10.1007/978-981-
15-7014-8

Mitrofanova, A.V., Belova, A.V., Gorbunov, AA,
Prodantsov, K.S. (2023). Student and youth tourism as a
socially significant educational tool for the development
of tourism destinations in Russia and Kaliningrad region
as an exclave territory. Perspectives of Science and
Education, 63(3): 324-346.
https://doi.org/10.32744/pse.2023.3.20

Song, C., Qin, H., Li, Z., Zhang, Z., Gao, Q. (2022). The
course design method and thinking of the study travel
based on the geological resources in the Wenzhou coastal
region of Zhejiang Province. Journal of Zhejiang
University  Science Education, 49(2): 239-248.
https://doi.org/10.3785/j.issn.1008-9497.2022.02.013
Kennedy, K., Dornan, D.A. (2009). An overview:
Tourism non-governmental organizations and poverty
reduction in developing countries. Asia Pacific Journal
of Tourism Research, 14(2): 183-200.
https://doi.org/10.1080/10941660902847237

Hewlett, D., Edwards, J. (2013). Beyond prescription:
Community engagement in the planning and
management of national parks as tourist destinations.
Tourism Planning & Development, 10(1): 45-63.
https://doi.org/10.1080/21568316.2012.723041

Bulilan, C.M.R. (2021). From governing to selling
tourism: Changing role of local government in the

4839

[33]

[34]

[35]

[36]

[37]

[38]

[39]

[40]

[41]

[42]

[43]

[44]

[45]

tourism development of Bohol, Philippines. Southeast
Asian Studies, 10(2): 273-293.
https://doi.org/10.20495/seas.10.2_273

Pjeroti¢, L., Radenovi¢, M., Tripkovi¢-Markovi¢, A.
(2016). Stakeholder colaboration in tourism destination
planning-The case of Montenegro. Economics, 4(1):
119-136. https://doi.org/10.1515/e0ik-2015-0026
Pjerotic,c L. (2017). Stakeholder cooperation in
implementation of the sustainable development concept:
Montenegrin tourist destinations. Journal of International
Studies, 10(2): 148-157. https://doi.org/10.14254/2071-
8330.2017/10-2/11

Eyisi, A., Lee, D., Trees, K. (2021). Facilitating
collaboration and community participation in tourism
development: The case of South-Eastern Nigeria.
Tourism and Hospitality Research, 21(3): 275-288.
https://doi.org/10.1177/1467358420966035

Semwal, R., Tyagi, P., Tripathi, N., Singh, A. (2024).
Cultural crossroads: Communities guiding
transformation in tourism. In Examining Tourist
Behaviors and Community Involvement in Destination
Rejuvenation, pp. 164-179. https://doi.org/10.4018/979-
8-3693-6819-0.ch013

Timur, S., Getz, D. (2008). A network perspective on
managing stakeholders for sustainable urban tourism.
International Journal of Contemporary Hospitality
Management, 20(4): 445-461.
https://doi.org/10.1108/09596110810873543

Merkel Arias, N., Kieffer, M. (2023). Participatory
action research for the assessment of community-based
rural tourism: A case study of co-construction of tourism
sustainability indicators in Mexico. Current Issues in
Tourism, 26(13): 2083-2100.
https://doi.org/10.1080/13683500.2022.2037526
Ruhanen, L. (2009). Stakeholder participation in tourism
destination planning another case of missing the point?
Tourism  Recreation Research, 34(3): 283-294.
https://doi.org/10.1080/02508281.2009.11081603
Almeida, F. (2024). The role of partnerships in municipal
sustainable development in Portugal. International
Journal of Urban Sustainable Development, 16(1): 231-
244. https://doi.org/10.1080/19463138.2024.2380052
AbouAssi, K., Bowman, A.O.M., Johnston, J.M., Bauer,
Z., Tran, L. (2021). Relations, resources, and costs:
Exploring cross-sectoral collaboration at the local level
in a developing country. International Public
Management Journal, 24(5): 646-672.
https://doi.org/10.1080/10967494.2020.1853292
AbouAssi, K., Bowman, A.O.M. (2018). Toward a
conditional analysis of NGO-local government relations

in developing countries. Perspectives on Public
Management and Governance, 1(3): 222-235.
https://doi.org/10.1093/ppmgov/gvx012

Adebayo, A., Robinson, P., Oriade, A. (2019).

Community-based tourism: Planning processes and
outcomes in the developing world. In Community-Based
Tourism in the Developing World, pp. 98-112.
Routledge. https://doi.org/10.4324/9781351026383-8
Stanisi¢, T., Milicevi¢, S., Krsti¢, B. (2022). Natural
resources in function of sustainable and competitive
tourism development of the EU countries. Problemy
Ekorozwoju, 17(2): 64-70.
https://doi.org/10.35784/pe.2022.1.06

Shaimerdenova, A., Nurpeissov, M., Akhmetova, K.,



[46]

[47]

[48]

[49]

[50]

[51]

[52]

[53]

[54]

[55]

[56]

Garkushina, V. (2023). Land areas management for
development of tourism different types. Journal of
Environmental Management and Tourism, 14(4): 1962-
1971. https://doi.org/10.14505/jemt.v14.4(68).08

Bosetti, V., Cassinelli, M., Lanza, A. (2007).
Benchmarking in tourism destinations; Keeping in mind
the sustainable paradigm. In Advances in modern
tourism research: Economic perspectives, pp. 165-180.

Heidelberg: Physica-Verlag HD.
https://doi.org/10.1007/978-3-7908-1718-8_9
Coghlan, A. (2012). Linking natural resource

management to tourist satisfaction: A study of Australia's
Great Barrier Reef. Journal of Sustainable Tourism,
20(2): 41-58.
https://doi.org/10.1080/09669582.2011.614351

Guerra, R.J.D.C., Gonalves, E.C.C. (2023). Co-creation
of sustainable tourism and hospitality experiences:
Education and organizations in search of new business
models. Sustainability, 16(1): 321.
https://doi.org/10.3390/su16010321

Pulido-Fern&ndez, J.1., Andrades-Caldito, L., Sanchez-
Rivero, M. (2015). Is sustainable tourism an obstacle to
the economic performance of the tourism industry?
Evidence from an international empirical study. Journal
of Sustainable Tourism, 23(1): 47-64.
https://doi.org/10.1080/09669582.2014.909447

Rishi, M. (2014). Marketing sustainability in the
hospitality and tourism industry. In Managing
Sustainability in the Hospitality and Tourism Industry.
https://www.mdpi.com/journal/tourismhosp/special_iss
ues/Marketing_Hospitality Industry.

Granados Maguifb, M.A., Flores Perez, Y., Ruiz
Choque, M., Tosso Pineda, L.H. (2024). Sustainability
management policies for ecotourism in Ayacucho, Peru.
Revista Venezolana de Gerencia, 29(105): 49-62.
https://doi.org/10.52080/rvgluz.29.105.4

Lo, M.C., Mohamad, A.A., Chin, C.H., Ramayah, T.
(2017). The impact of natural resources, cultural
heritage, and special events on tourism destination
competitiveness: The moderating role of community
support. International Journal of Business and Society,
18(S4): 763-774.

Marczak, M., Borzyszkowski, J. (2020). Are natural
resources important elements in the national tourism
policy? Examples of European Countries. Journal of
Environmental Management and Tourism, 11(5): 1200-
1214. https://doi.org/10.14505/jemt.v11.5(45).17
Nazirullah, Som, A.P.M., Shariffuddin, N.S.M., Zain,
W.M.AW.M., Al Qassem, A. (2023). The influence of
socio-cultural and economic impact on tourism support:
A mediating role of community value. Planninig
Malaysia: Journal of the Malaysian Institute of Planners,
21(1): 146-162.
https://doi.org/10.21837/PM.V/21125.1230

Liberato, P., Liberato, D., Cerqueira, R. (2023). The
economic impacts of the tourism sector within the
residents’ valuation perspective. In Advances in
Tourism, Technology and Systems: Selected Papers from
ICOTTS 2022, pp. 663-682e.
https://doi.org/10.1007/978-981-19-9960-4 56
Kozhokulov, S., Chen, X., Yang, D., Issanova, G.,
Samarkhanov, K., Aliyeva, S. (2019). Assessment of
tourism impact on the socio-economic spheres of the
Issyk-Kul Region (Kyrgyzstan). Sustainability, 11(14):

4840

[57]

[58]

[59]

[60]

[61]

[62]

[63]

[64]

[65]

[66]

[67]

[68]

[69]

3886. https://doi.org/10.3390/su11143886

Jacob, M., Payeras, M., Florido, C., Dom mguez-
Quintero, A. (2024). The economic impact of a scientific
event on an island tourism destination. Journal of Policy
Research in  Tourism, Leisure and Events.
https://doi.org/10.1080/19407963.2024.2333844

Tafel, M., Szolnoki, G. (2020). Estimating the economic
impact of tourism in German wine regions. International
Journal of Tourism Research, 22(6): 788-799.
https://doi.org/10.1002/jtr.2380

Litvin, SW. (2021). Accommodation employment
growth and volatility: Welcome aboard for a rocky ride.
Tourism Economics, 27(8): 1820-1827.
https://doi.org/10.1177/1354816620930143

He, Y., Gao, X., Wu, R., Wang, Y., Choi, B.R. (2021).
How does sustainable rural tourism cause rural
community development? Sustainability, 13(24): 13516.
https://doi.org/10.3390/su132413516

Filipiak, B.Z., Dylewski, M., Kalinowski, M. (2023).
Economic development trends in the EU tourism
industry. Towards the digitalization process and
sustainability. Quality & Quantity, 57(Suppl 3): 321-346.
https://doi.org/10.1007/s11135-020-01056-9
Wasudawan, K., Ab-Rahim, R. (2017). The impacts of
tourism development on poverty alleviation in Sarawak.
International Journal of Business and Society, 18(S4):
754-762.

Anh, N.T.N., Rahman, S. (2023). Residents’ perception
towards the environmental impacts of rural tourism
development — The case study of Da Lat City, Vietnam.
Planning Malaysia: Journal of the Malaysian Institute of
Planners, 21(4): 424-437.
https://doi.org/10.21837/pm.v21i28.1343

Tosun, C., Dedeoglu, B.B., Caliskan, C., Karakus, Y.
(2021). Role of place image in support for tourism
development: The mediating role of multi-dimensional
impacts. International Journal of Tourism Research,
23(3): 268-286. https://doi.org/10.1002/jtr.2405
Gogitidze, G., Nadareishvili, N., Harun, R., Arion, I.D.,
Muresan, 1.C. (2022). Exploring residents’ perceptions
towards tourism development—A case study of the
Adjara mountain area. Sustainability, 15(1): 492.
https://doi.org/10.3390/su15010492

Danilwan, Y., Siregar, R.T., Sinaga, R.S., Panjaitan, F.,
Lubis, K. (2023). The influence of value added economy
of the MSME sector and the development of
attractiveness to ecotourism management on the income
of local communities in the tourism area of Pematang
Siantar City. Calitatea, 24(193): 85-91.
https://doi.org/10.47750/QAS/24.193.10

Kim, S. (2015). Understanding the historical and
geographical contexts of food festival tourism
development: The case of the Tatebayashi Noodle Grand
Prix in Japan. Tourism Planning & Development, 12(4):
433-446.
https://doi.org/10.1080/21568316.2015.1025991
Villanueva-Alvaro, J.J., Mondgar-Jiméwez, J., Sé&z-
Martfiez, F.J. (2017). Rural tourism: Development,
management and sustainability in rural establishments.
Sustainability, 9(5): 818.
https://doi.org/10.3390/su9050818

Ziegler, J., Araujo, G., Labaja, J., Snow, S., King, J.N.,
et al. (2021). Can ecotourism change community
attitudes towards conservation? Oryx, 55(4): 546-555.



[70]

[71]

[72]

[73]

[74]

[75]

[76]

[77]

[78]

[79]

[80]

https://doi.org/10.1017/S0030605319000607
Zawilinska, B. (2013). Landscape parks and the
development of tourism in the protected areas of the
Polish Carpathians. In The Carpathians: Integrating
Nature and Society Towards Sustainability, pp. 461-476.
https://doi.org/10.1007/978-3-642-12725-0_32

Creo, C., Fraboni, C. (2011). Awards for the sustainable
management of coastal tourism destinations: The
example of the Blue Flag program. Journal of Coastal
Research, 2011(10061): 378-381.
https://doi.org/10.2112/S161-001.43

Zinda, J.A. (2012). Hazards of collaboration: Local state
co-optation of a new protected-area model in southwest
China. Society & Natural Resources, 25(4): 384-399.
https://doi.org/10.1080/08941920.2011.557826

Hassan, J., Gunkevych, R., Rismani, S. (2019).
Economic development of Kenya, tourism industry
impact. In Advances in Human Factors, Business
Management and Society: Proceedings of the AHFE
2018 International Conference on Human Factors,
Business Management and Society, Orlando, Florida,
USA, pp. 129-139. https://doi.org/10.1007/978-3-319-
94709-9 13

Ekiz, E.H., Hussain, K., Ivanov, S. (2010). Investigating
marketing opportunities of a politically challenged island
destination: The case of North Cyprus. In Marketing
Island  Destinations,  pp.  65-78.  Routledge.
http://doi.org/10.2139/ssrn.1591372

Stone, L.S., Stone, M.T., Nyaupane, G. (2021). The state
of tourism and community development research and
future directions. Tourism Review International, 25(2-3):
79-88.
https://doi.org/10.3727/154427221X16098837279994
Stepanova, S.V., Shulepov, V.I. (2019). Way to assess
the development of municipal tourism infrastructure.
Journal of Applied Engineering Science, 17(1): 87-92.
https://doi.org/10.5937/jaes17-17073

Haron, S., Mansor, S., Hisam, W.S. (2016). Quality
approach on strengthening Rapid Penang services in
Penang tourism sites. AIP Conference Proceedings,
1774: 030021. https://doi.org/10.1063/1.4965077
Samkova L., Navrdil, J. (2023). Significance of the
public transport for tourism development in destinations.
Deturope, 15(2): 158-1809.
https://doi.org/10.32725/det.2023.008

Ruiz, M., Segu#Pons, J.M. (2018). Diagnostic of the
balance and equity of public transport for tourists and
inhabitants. In Advanced Concepts, Methodologies and
Technologies for Transportation and Logistics, pp. 220-
236. https://doi.org/10.1007/978-3-319-57105-8 10
Varela, C.V., Navarro, J.M.M. (2016). High-speed

4841

(81]

(82]

(83]

(84]

(85]

(86]

(87]

(88]

(89]

railway and tourism: Is there an impact on intermediate
cities? Evidence from two case studies in Castilla-La
Mancha (Spain). Journal of Urban and Regional
Analysis, 8(2): 133-158.
https://doi.org/10.37043/JURA.2016.8.2.3

Szymanska, E., Panfiluk, E., Kiryluk, H. (2021).
Innovative solutions for the development of sustainable
transport and improvement of the tourist accessibility of
peripheral areas: The case of the bialowieza forest

region. Sustainability, 13(4): 2381.
https://doi.org/10.3390/su13042381
Phuong, N.N.T., Thi, P.T., Thu, H.N.T. (2024).

Conditions affecting the tourism development of a
destination through visitors’ evaluation: The case of Sapa
Town, Lao CAI Province, Vietnam. International Journal
of Innovative Research and Scientific Studies, 7(4):
1592-1599. https://doi.org/10.53894/ijirss.v7i4.3458
Silaban, P., Adhitya, W.R., Dachi, S.W., Afriani, J.,
Aisyah, S., Sitorus, S.A. (2023). Determinants of
sustainable tourism destinations in Indonesia. Journal of
Environmental Management & Tourism, 14(2): 575-581.
https://doi.org/10.14505/jemt.v14.2(66).26

Gyan, C. (2021). Community development participation
scale: A development and validation study. Community
Development, 52(4): 459-472.
https://doi.org/10.1080/15575330.2021.1885049
Kotian, H., Varghese, A.L., Motappa, R. (2022). An R
function for Cronbach’s alpha analysis: A case-based
approach. National Journal of Community Medicine,
13(8): 571-575.
https://doi.org/10.55489/njcm.130820221149
Kalkbrenner, M.T. (2023). Alpha, omega, and H internal
consistency reliability estimates: Reviewing these
options and when to use them. Counseling Outcome
Research and Evaluation, 14(1): 77-88.
https://doi.org/10.1080/21501378.2021.1940118
Sarstedt, M., Ringle, C.M., Hair, J.F. (2021). Partial least
squares structural equation modeling. In Handbook of
Market Research, pp. 587-632.
https://doi.org/10.1007/978-3-319-57413-4_15
Pazhuhan, M., Moradpour, N., Beishami, B., Vanik, R.,
Parra-Acosta, Y.K., et al. (2023). Do inhabitants’
perceptions support tourism sustainability? The case of
Khorramabad in Iran. Sustainability, 15(14): 10926.
https://doi.org/10.3390/su151410926

Hussain, T., Azinuddin, M., Shariffuddin, N.S.M., Set,
K. (2024). Emotional solidarity in tourism development:
How policy and knowledge drive support in Gilgit
Baltistan, Pakistan. Planning Malaysia: Journal of the
Malaysian Institute of Planners, 22(4): 412-425.
https://doi.org/10.21837/pm.v22i33.1558





