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Digital India is an initiative taken for the citizens to access the government services in a digital
forum. The government is trying to confirm the vision and pillars of digital India program by
investigating the citizen’s perspective on digital services. This current study aims to investigate
the citizen awareness, explore the citizen opinion on digital India services and to determine
citizen opinion on features associated with digital India services. This research is based on
descriptive research design and target populations are the Citizens of Tamil Nadu. The
sampling method used in this research is non-probability convenience sampling with a sample
size of 505 participants. Structured questionnaires using Likert 5-Point scale was used to
collect data. The findings exposed that the awareness and perception of digital India services
towards digital India initiative at Tamilnadu was highly valued and they recognized that the
Citizens are aware about digital India service features and advantages having the optimistic
view on digital India initiative. This research study suggests that keeping citizens involved
with the digital India services is the most significant aspect and it leads them to feel self-
confident and self-reliant towards better results. The future study would be to pre-determine
categories like usage, adoption, loyalty and satisfaction and citizen empowerment through
digital India services.

1. INTRODUCTION

Digital India initiative is a campaign taken for the citizens .

8]:
o Digital Infrastructure
Governance and services on demand

in order to utilize the services provided by the government in
the online platforms. The honourable Prime Minister of India
started the initiative on 1st July 2015 [1, 2]. The government
is taking huge efforts towards maximising the economic value
and transparency in the country thereby uplifting the citizens
and driving them towards a better society [3]. Digital India
Services minimise the usage of paper work and aids in sharing
electronic documents and guarantees individuals genuineness
in accessing their documents online [4, 5]. According to the
Annual report 2022-23 of the Ministry of Electronics &
Information Technology Government of India, the following
are the objectives of the digital India initiative [6].

e To ensure the delivery of e-services through e-
infrastructure.

e To enhance the manufacturing industry of electronics
hardware and IT-1TeS industry.

e Implementation of Research and Development
Framework.

e To form a secure cyberspace in India and support
individuals to develop digital Skills and network of
Knowledge.

e To enhance Indian participation in the Worldwide
Platforms of Internet Governance.

The digital India visions are segregated into three parts [7,
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¢ Digital Empowerment of Citizen
The key aspect of digital India comprises of pillars of digital

India programme, they are [9].

e Broadband Highways
Universal access to phones
Public Internet Access Program
Reforming Government through Technology
E-Kranti (Electronic Delivery of Services)
Information for all
Make in India (Electronics + Software)
IT for Jobs (Skills)

e Early Harvest Programmes

To ascertain visions and pillars in this Initiative, Indian

administration engaged with numerous plans in terms of
improving online infrastructure, connecting high speed
internet network in the rural areas, increasing internet and
mobile connectivity in townships, establishment of common
post offices and service centres, maximising online offices,
restoring delivery of service through electronics, contributing
to MyGov, promising zero import, preparing citizens in BPO
as well as generating safe Emails & SMS alerts [10]. The
adoption of Digital forums and technologies have been rapidly
blooming in India with internet access expanding to over 760


https://orcid.org/0000-0002-7708-9280
https://orcid.org/0000-0001-9413-1199
https://orcid.org/0009-0000-6283-8843
https://orcid.org/0000-0002-1324-7083
https://orcid.org/0000-0002-8159-4079
https://crossmark.crossref.org/dialog/?doi=10.18280/ijsdp.190818&domain=pdf

million citizens thereby striving to be one of the many
countries with the largest Internet users with the minimal
tariff. India ranks to be the third largest digitalised country in
the world preceding the United States and China in the first
and Second Place [11]. Therefore, the key strength of the
digital India initiative is to create a digital platform for the
entire nation in all the sectors and departments [12]. The
administration is clear about this plan in the country with the
possibilities of revamping India and providing services in an
effective approach [13, 14]. Government is encouraging novel
scientific innovation which benefits the citizens and different
organisations towards establishing a match with fairness and
participation for all [15, 16].

Digital India is the prerequisite in modern era paradigm,
whether it is digital services for users [17] or E-governance or
Common Service Centres for technology evolving and
changing the way people, groups and societies connect
towards learning, working, and governing [18-21]. This
initiative is focused on helping users to gain better knowledge
with the aid of government services in the background coupled
with benefits of the marginalized community [22]. Citizen
participation, involvement, attitude, engagement and
utilization of the services provided by the government
websites are the prerequisites and they fulfilled the
requirement of regional languages based on behavioral
intention [23, 24]. Most importantly, digital progress also
supports and increases digital access which explore more
deeply into the usage of internet access [25, 26].

It is important to use technology in the field of education,
provide needed information about current technology in rural
areas, thereby enabling everybody to recognise developing
technologies [27]. The government is actively disseminating
information to individuals in places such as colleges, schools,
communal halls etc. Several individuals know about digital
India programme however they are unaware of the digital
India services [28]. The implementation of digital India
initiative will create pleasing results by generating new
openings for citizens [29].

1.1 Statement of the problem

Digital India is the initial phase for digital revolution. It is
taking the current situation and outlining the digital India
initiative through the performance of the country [28]. Few
researchers have acknowledged that stakeholders like the
Government and citizens have a major role in executing this
initiative [30, 31]. But the presence of insufficient scientific
evidence will help in examining people’s understanding and
their opinion about digital India service in the state of Tamil
Nadu. This study is needed to assess and endorse the
awareness of digital India service which would pave way to
understand its importance and areas of improvement for future
sustenance. The study also examines individuals' perceptions
of the value of digital India services. The current study will
help the authorities make quick decisions since it determines
the link among the vision, pillars, features, and opinion
significance of the Initiative. The necessity of this research is
to determine whether the users have a positive approach
towards actively partaking in the Digital India initiative which
would eventually help India to be empowered in the domain
of technology [27].

1.2 Purpose of the study

The purposes of this study are as follows:
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To determine the citizen awareness of digital India
services in Tamil Nadu.

To investigate the people’s opinion for enhancing the
digital services in Tamil Nadu.

Explore citizen opinion and features associated with
digital India services for digital transformation in Tamil
Nadu.

To evaluate the socioeconomic status of citizens in Tamil
Nadu.

1.3 Literature review

1.3.1 Vision of digital India programme

The model of digital India is implied in all domains though
in-depth studies are most uncommon in the existing
knowledge pool. Most of the schemes and services are related
to the vision of digital India [32]. It reveals existing literary
mandates that digital India vision has key components that are
prerequisites to be identified using digital mediums [33].
Earlier studies underlined digital India initiative as something
beyond that, as digital India vision supports and transforms the
effective use of digital services in a contemporary era [34, 35].
This aligns with the Saudi Arabia’s Digital Vision to boost
economic growth, improve public services, and raise quality
of life. Key objectives of their initiative include digital
infrastructure, artificial intelligence, e-government services,
and data analytics [36]. Further it has been highlighted that the
digitalization of the Indian Economy will have a positive
impact on the rural areas of India [37]. A digitally linked India
can improve people's social and economic conditions by
promoting non-agricultural economic activity and facilitating
access to education, health, and financial services [38].

1.3.2 Pillars of digital India Initiative

This initiative focused by the Indian Government
significant step towards creating an empowered nation. Itis an
essential initiative for understanding and integrating services
into multiple formats or one stop platform services for citizens
[39]. However, the aim of Digital India has a long way because
majority of the pillars, which is nine in total, are encountering
concerns related to implementation [38]. If this plan is
effective, it will undoubtedly alter India by providing citizens
with access to multimedia information, content, and services.
Hence, providing an empirical basis and prerequisites for
better understanding of digital India pillars and knowledge
relies on civic engagement and digital presence [40]. This
program resonates with the Singapore government’s Smart
Nation initiative to become the first global smart city-state, but
faces challenges like public imagination, private sector impact,
and stakeholder interests [41]. The outcome of digital India
pillars indicate that it is necessary to safeguard online users by
providing a safe digital environment as an appropriate
framework [42]. Access to the Internet and reading skills are
essential for citizen-government engagement [43].

1.3.3 Features of digital India programme

Citizens engaging in the use of digital India are transformed
by digital technology by ensuring easy accessibility, services
at their fingertips etc. [44]. Though digital India features
among the users is favourable, digital inclusion is more in the
developing countries and it covers a variety of inequalities in
access to internet and proximity to use digital India services
[45]. In the United States on 23rd May 2012, a comprehensive
Digital Government Strategy was announced with the goal of



improving digital services for the American users. Another
aspect of the digital strategy it aimed to attain efficacy,
transparency, and novelty using adaptive source software [46].
Studies indicate that the youth is aware about the benefits and
features of digital India [47]. They are much more aware and
have a positive view about digital India. Moreover, a
prerequisite to edify the merits of using the digital India
initiative to the general community persists [48]. Digital
infrastructure provides the basic services required for
information technology and digital services across diverse
nations, regions, and organisations. ICT tools, economic and
corporate change, intercontinental cables, fibre optics, and
wireless communication are all critical components of digital
infrastructure. Software may also be considered a physical
asset because it allows for multiple tasks [49].

1.3.4 Opinion about digital India programme

The Indian government is transitioning from a government-
centered to a citizen-centered strategy, utilising ICT to
enhance governance. The Digital India initiative and efforts
have enhanced service delivery systems and reinforced
governance by converting India into a digitally enabled
country [50]. In this form of digital society, it is a prime
challenge for the users who are digitally motivated to provide
opinions about Digital India services because they find
information to be overloaded in this digital world [51].
“Digital India” initiative is yet to be institutionalized and is
fundamental in a robust manner that requires further diffusion
and adaptation among the users [52]. The transformation of
economies via the use of information and communication
technology not only increases nations' competitiveness in the
worldwide market, but also aids in the optimisation and
improvement of corporate operations in the global business
environment [53]. The effectiveness of Digital inclusion may
be possible in the form of creating more awareness and
adopting mobile technology in digital and life skills thereby
enhancing potential and making it powerful in the rural regions
[54]. A report highlighted Digital India's focus on digital
empowerment, fostering economic growth, and positive
changes in citizens' lives through efficient service access and
government-citizen relationships [55]. The proposed impact of
digital India will create a positive opinion about data-driven
governance model in terms of social impact, digital inclusion,
financial inclusion, economic impact and environmental
impact [56, 57].

2. METHODOLOGY

2.1 Research framework

Figure 1. Research Model 1

3029

Features of
Digital India

J

04

Opinion ahcu\ 5

o
Digital Indiz A
o

"/ Pillars of
Digital India
6

Figure 2. Research Model 2

The research model for the study is shown (Figure 1 and
Figure 2) where the independent variables are Vision of digital
India and features of digital India. The Dependent variables
are Opinion about digital India though they act as outcome
factors. The research model 1 delves into understanding the
association between features, vision and opinion about digital
India whereas the research model 2 looks into features, pillars
and opinion about digital India.

2.2 Research hypotheses

This research explores the citizen’s opinion and features
associated with digital India services for digital transformation
in Tamil Nadu, and the relationship between these factors will
support us to formulate the following hypotheses.

Hol: There is no significant difference between the
gender and the features of digital India services

Ho2: There is no significant difference between the area
and the opinion about Digital India services

Ho3: Features of digital India do not have direct influence
on the opinion about digital India

Ho4: Vision of digital India does not have direct influence
on the features of digital India

Hob: Vision of digital India does not directly influence
the opinion about digital India

Ho6: Pillars of digital India does not have direct influence
on the features of digital India

Ho7: Pillars of digital India does not have direct influence
on the opinion about digital India

2.3 Research methodology

2.3.1 Target population and sampling design

This study adopted a descriptive approach to determine the
citizen view about digital India programme in Tamil Nadu.

The target population of this research is the citizens living
in the state of Tamil Nadu. The sample size consists of 505
Citizens in Tamil Nadu [23]. Secondly, sampling design used
is non-probability convenience for the target population [52,
58]. The size of the sample size was determined by using the
following formula:

N = (z2*p*q) / S.E? (N

In this study 95% confidence interval is chosen,
Z — indicates the relevant confidence interval which
is chosen as 1.96
P — indicates the likelihood of an event (50%) is
unknown, but is estimated to be 0.5



g —reflects the likelihood that the event will not occur
(Q=100-P)
S.E. is the desired margin of error (acceptable sample
error) as +/- 5 percent of the true value

Thereby the sample size was calculated to be, N = (1.96 *
1.96 *0.5 * 0.5) / (0.05 * 0.05) = 384.16

A sample size of nearly 385 was desired for the study. For
a statistically sound research the researcher collected data
from 505 participants which was used for further analysis. The
target population contains of the citizens residing in Tamil
Nadu.

2.3.2 Tool developed

In this study, the data was collected with the help of a
structured questionnaire using 5-Point Likert scale [58, 59].
This questionnaire has 27 questions divided to 3 divisions
(Demographics profile, Statement related to vision, pillars &
features as well as opinion of digital India Initiative) which
was framed by the researcher using the information procured
from official government websites and reports. A hypothetical
model was framed for which fit indices were acquired to
ensure a good model fit.

2.3.3 Data analysis

The data was analyzed using IBM SPSS statistical package
[60]. Descriptive as well as inferential analysis was conducted
using the collected data to draw valid inferences on digital
India accessibility and inclusivity.

3. RESULTS

Table 1 showcases the descriptive data that comprises of
mean, standard deviation, skewness and kurtosis. The
demographic profile has been collected from a few variables
including gender, age, education, income level and Area. The
findings show that out of 505 respondents 53.5% were males
and 46.5% of the respondents were females. The Respondents'
age varies with 17% being 18-25 years, and 46.9% belonging
to the age group of 26-35 years and 28.9% participants within
the age limit of 36-45 years and 7.2% were older than 46 years

of age. In order to determine the education level of
respondents, 66.3% & 21.4% of respondents are studying in
college education (UG & PG), 8.1% of respondents are
studying in school education and the remaining 4.2% of them
are having professional degrees. In terms of area of study, 62%
were urban areas and 38% of respondents belonged to rural
areas.

Table 2 highlights the ranks of the different pillars of digital
India initiative, as per citizens it was clearly found that first
they prefer Universal access to phones / Mobiles, followed by
Public Internet Access Programs, Information for all, E-Kranti
and so on. The least preference is given to the early harvest
programme. The most prominent thing is that citizens are
witnessing the major reforms that are being brought about
through mobile governance and digital governance throughout
the nation.

Table 3 shows that the mean average of the Digital India
vision and Digital Infrastructure outperforms Governance, on-
demand services, and digital empowerment. Citizens highly
prefer Digital Infrastructure for their effective use of services
and followed by Digital Empowerment that holds the second
most preferable choice for citizen’s point of view. The last
choice is Governance and services on demand trying to bring
services at doorstep.

Table 4 showed that the mean value of the male group is
19.53 percentage whereas 19.42 percentage of the participants
were females. This infers that the Easy access of services,
Availability of needed services, Government services on
finger tips, User friendly and Dedicated Citizen support is
greater among the Male participants when compared to the
Female participants of the study. This difference can pertain to
the gender divide that persists globally with data collected in
2022 showcasing that 62% of the men availing internet
services compared with only 57% women accessing internet
worldwide [61]. Data from 41 countries analysed by UNICEF
shows that female youth are 30 percent less likely to have a
mobile phone when compared to the male youth coming from
the same household [62]. It is also shown that the p value is
lesser than the Significant Value (0.01 and 0.05) in all the 5
cases. As the overall mean score (0.001) is also lesser than the
significant value, Null Hypothesis is rejected.

Table 1. Descriptive analysis

N Mean Std. Dev Skewness Kurtosis
Statistic  Statistic  Statistic  Statistic Std. Error Statistic Std. Error

Gender 505 1.47 499 139 .109 -1.988 217

Age 505 2.27 .834 335 .109 -.178 217

Education 505 2.22 .645 701 .109 .980 217

Income 505 2.17 .932 521 .109 -.528 217

Area 505 2.25 712 .296 .109 -.156 217
Valid N 505

Table 2. Mean analysis - pillars of digital India initiative

Criterion SA A N DA SDA Mean SD Rank

1. Broadband Highways 110 251 110 21 13 3.84 0900 VI
2. Universal access to phones / Mobiles 164 207 99 20 15 396 0.973 |

3. Public Internet Access Program 135 254 83 24 09 395 0.884 I

4. E-Governance 130 233 106 25 11 3.88 0.922 \%

5. E-Kranti (Electronic Delivery of Services) 126 243 103 28 05 3.90 0.870 v
6. Information for all 125 241 112 16 11 391 0.885 i
7. Make in India (Electronics + Software) 117 243 107 24 14 383 0927 VI
8. IT for Jobs (Skills) 121 234 108 36 06 3.85 0908 VI
9. Early Harvest Programmes 122 228 112 36 07 3.82 0.921 IX
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Table 3. Mean analysis - vision of digital India initiative

Criterion SA A N DA SDA Mean SD Rank
1. Digital Infrastructure 121 240 110 29 05 3.88 0.873 |
2. Governance and services on demand 102 240 116 38 09 3.77 0.917 11
3. Digital Empowerment 121 235 102 31 16 3.82 0.970 1

Table 4. Independent sample t-test for significant difference between the genders and the features of digital India services

Male Female
Criterion (N=270) (N=235) T-Value P-Value
Mean S.D Mean S.D
1. Easy to access 3.81 .985 3.78 .984 0.84 0.000**
2. Availability at need 3.74 1.013 3.83 .960 0.28 0.000**
3. Government services on finger tips 4.02 .924 3.83 913 0.34 0.041*
4. User friendly 4.06 931 3.98 913 0.53 0.048*
5. Dedicated Citizen support 3.90 .936 4.00 .824 0.746 0.023*
Total 19.53 19.42

Table 5. Independent sample t-test for significant difference between the area and the opinion about digital India services

Urban Rural
Criterion (N=313) (N=192) T-Value P-Value
Mean S.D Mean S.D
1. Citizen Support 3.93 .837 4.03 .847 0.324 0.000**
2. Business Enablement 3.82 975 3.79 .955 0.117 0.024*
3. Agricultural Edge 3.88 .890 3.83 .953 0.006 0.042*
4. Healthcare Access 3.91 951 3.85 971 0.058 0.042*
5. Education Spread 3.89 .967 3.88 .876 0.311 0.000**
6. Financial Inclusion 4.03 .879 3.93 .954 0.722 0.000**
Total 23.46 23.31

From the above Table 5, it is observed that the mean value
of individuals in the urban area is 23.46 against 23.31 for the
participants belonging to the rural area. This infers that the
Citizen Support, Business Enablement, Agricultural Edge,
Healthcare Access, Education Spread and Financial Inclusion
are more for the urban area respondents than the rural area
respondents. It is also seen that the p value is lesser than the
Significant Value (0.01 and 0.05) in all the 6 cases. As the
overall mean score (0.001) is also lesser than the significant
value, Null Hypothesis is rejected. This might be due to the
challenges faced by the government in ensuring infrastructure
development in the rural areas encountered by difficulties such
as geographical and logistical constraints [63].

3.1 Measuring the structure and measurement of model

This study was applied to test the model fit through Smart
PLS software via structural equation modeling (SEM)
utilizing convergent and Discriminant validity [64]. Smart
PLS technique supports researchers to quantify the structural
equation modelling via managing complex models and
multiple relationships without data normality assumptions
[65-68].

3.1.1 Convergent validity
The study employed SEM technique using Smart-PLS to

examine the hypothesised research model. The items of the
structured questionnaire are adopted from the previous studies.
Our research is informative because the indicators' validity and
reliability tests are analysed, which are obtained by squaring
all exterior loadings [69]. The measuring model's construct
validity was assessed using the values of standardised factor
loadings, composite reliability, and average variance extracted
(AVE). As seen in previous [67], the standardized factor
loadings are above the minimum recommended level of 0.6.
Similarly, few authors suggested the following two conditions
justified to examine the convergent validity in PLS SEM. The
first criteria are, composite reliability value which is less than
0.7 is not acceptable for performing explanatory research and
the values of composite reliability in the present study are
clearly acceptable. The second criteria are, the values of AVE
of all the constructs are above the recommended level of 0.05
[68, 70, 71].

Table 6 and 7 determines the convergent validity of our
proposed Model 1 and Model 2 by Smart PLS version.

Based on the output values (Table 6 and 7), thus the
convergent validity two conditions were fulfilled based on CR
value is more than 0.7 and AVE values are more than 0.5 it
can be said that there is adequate validity in the present
research study.

Table 6. Convergent validity for Model 1

Validity Test Reliability Test
Variables Indicator Loading Conclusion AVE>0.5 CR>0.7 Conclusion
Factor
F1 0.658 Valid
Features of F2 0.662 Valid .
Digital India F3 0.764 Valid 0.523 0.845 Reliable
F4 0.791 Valid
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F5 0.731 Valid
01 0.725 Valid
02 0.708 Valid
.. - . 03 0.696 Valid .
Opinion about Digital India o1 0.753 valid 0.519 0.817 Reliable
05 0.726 Valid
06 0.716 Valid
Vision of \V4 1 0.828 VaI!d )
Digital India V2 0.845 Val!d 0.719 0.885 Reliable
V3 0.87 Valid
Table 7. Convergent validity for Model 2
Validity Test Reliability Test
Variables Indicator Loading Conclusion AVE>0.5 CR>0.7 Conclusion
Factor
F1 0.694 Valid
Features of F2 0.691 VaI!d .
Digital India F3 0.757 Val!d 0.525 0.847 Reliable
F4 0.771 Valid
F5 0.707 Valid
01 0.723 Valid
02 0.706 Valid
.. - . 03 0.698 Valid .
Opinion about Digital India 04 0.751 valid 0.519 0.866 Reliable
05 0.728 Valid
06 0.717 Valid
P1 0.698 Valid
P2 0.7 Valid
P3 0.743 Valid
. P4 0.809 Valid
DIF;'I':Z{SH?JH P5 0.778 Valid 0.582 0.926 Reliable
P6 0.78 Valid
pP7 0.811 Valid
P8 0.766 Valid
P9 0.771 Valid

3.1.2 Discriminant validity

In discriminant validity, “the square root of AVE of each
latent variable ought to be than the relationship among the idle
factors, that is known as Fornell-Lacker” [72]. Tables 8 and 9
considering the Fornell-Lacker rule proving discriminant
validity, the basic examination of square root of AVE values
is higher than the other correlation values.

The Model 1 shows that the construct AVE of Features of
Digital India, Opinion about Digital India and Vision of
Digital India found to have square root of 0.723, 0.721 and
0.848 respectively and In the Model 2 construct AVE of
Features of Digital India, Opinion about Digital India and
Pillars of Digital India found to have square root of 0.725,
0.721 as well as 0.763 respectively, these values are higher
than their values of correlation of their distinctive segments.
This approach shows that the result validates the Discriminant
validity is settled as seemed in Tables 8 and 9 (Figures 3 and
4).

Table 8. Discriminant validity test (the Fornell-Lacker) for

Model 1
Features Opinion  Vision
of Digital a_bqut _O_f
India DlglFaI Dlgl?al
India India
Features of Digital India 0.723
Opinion about Digital India 0.537 0.721
Vision of Digital India 0.299 0.229 0.848
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Table 9. Discriminant validity test (the Fornell-Lacker) for

Model 2
Features Opinion Pillars
of Digital oot of
India DIgIFa| DIgIFa|
India India
Features of Digital India 0.725
Opinion about Digital India 0.524 0.721
Pillars of Digital India 0.45 0.257 0.763

3.1.3 Test of hypothesis

The below Tables 10 and 11 indicates the results of SEM
between the proposed constructs.

Using Structural Equation Model, hypothesis testing was
done to analyse the proposed model.

According to Table 10, features of digital India having
significant influence on opinion about digital India (B = 0. 466,

t=9.571, p =0.001). Similarly, the results indicate that vision
of digital India has significant influence on features of digital
India (3 =0. 306, t =4.67, p=0.001). Lastly, vision of digital
India does not have significant influence on opinion about
digital India (= 0. 086, t = 1.623, p = 0.105). From the above
table, we can posit those hypotheses: Ho3 and Ho4 are rejected,
whereas we fail to reject the Ho5.

According to Table 11, features of digital India having
significant influence on opinion about digital India (3 =0. 512,
t=8.832, p =0.001). Similarly, the results indicate that pillars
of digital India has a significant influence on features of digital
India (f = 0. 450, t = 8.44, p = 0.000). Pillars of digital India
does not have significant influence on opinion about digital
India (B = 0. 027, t=0.492, p = 0.623). From the above table,
we can posit those hypotheses: Ho3 and Hob6 are rejected, while
on the contrary Ho7 are statistically less significant and hence
we fail to reject it.

Table 10. Model 1 results of structural equation modelling for hypothesis testing

Hypothesis Path T (PB) T-Value P-Value Result
Ho3 Features of Digital India -> Opinion about Digital India 0.466 9.571 0.001 Significant
Ho4 Vision of Digital India -> Features of Digital India 0.306 4.67 0.001 Significant
Ho5 Vision of Digital India -> Opinion about Digital India 0.086 1.623 0.105 Not Significant

Table 11. Model 2 results of structural equation modelling for hypothesis testing

Hypothesis Path T (B) T-Value P-Value Result
Ho3 Features of Digital India -> Opinion about Digital India 0.512 8.832 0.001 Significant
Ho6 Pillars of Digital India -> Features of Digital India 0.450 8.44 0.001 Significant
Ho7 Pillars of Digital India -> Opinion about Digital India 0.027 0.492 0.623 Not Significant

4. DISCUSSION given in this regard. First, some citizens have positive opinion

As a result of the Initiative, especially in the past few years,
citizens are aware about digital India Programme and have a
positive view and opinion about digital India vision. The
findings revealed that the advantage of consuming digital
India services is based on the data which is given by citizens
and it will enable citizens to use services in digital forums.
This study would aid the policy makers and stakeholders in the
digital India programme. This study highlights the differences
in the opinion about digital India services that exists among
the urban and rural areas as well the different genders. Digital
divide, lack of awareness and the socioeconomic factors can
be some of the prevailing causes for the same. From the study,
it was further highlighted that there are differences in the
perception of the different pillars and vision. Universal access
to phones / Mobiles and Digital Infrastructure was found to be
the most prominent pillar and vision among the citizens. This
therein shows the need for the government to focus on the
other aspects of digital India and to promote it’s prominence
among the citizens. Though a positive outlook is present
towards the vision and pillars of the digital India Initiative, it
is the responsibility of the government to ensure that the
advantages that come with digital services are available for all.

5. IMPLICATIONS

From the outcomes, some important implications can be
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towards the digital India programme, the findings show the
successful implementation of the digital India initiative
thereby stating that the citizens should feel confident about
using secure digital service systems. Secondly, citizens’
support was another important aspect that should be taken care
of as the adoption of digital India services requires that the
citizens should have the required support. Thirdly, it is
observed that the appropriate government should try to involve
people with experience in digital technology to initiate
successful implementation of the digital India services. The
Government should take an assessment of the risks (lack of
infrastructural & technological support, lack of citizen
support, lack of coordination between departments, shortage
of awareness about digital India services) and try to overcome
these risks involved when smoothly implementing digital
India services.

This study thus recommends that citizens are involved with
the digital India services which are the significant aspect of
digital India programme as it indicates them to feel self-
assured and be self-reliant towards a better outcome. This
initiative of the government being studied in the current study
aligns with the sustainable development goal 9 on Industries,
innovation and Infrastructure. This digital India initiative
ensures that citizens are able to access information and
services through digital platforms. The government further
aids the SDG 9 by developing infrastructure and taking steps
to reduce Digital Divide thereby promoting technological
transformation and inclusion.



6. CONCLUSIONS

Digital India initiative is supporting all the types of citizens
at different levels. In the current research outcomes, some key
implications are considered. This research study is directed to
understand the citizen opinion about digital India programmes
in Tamil Nadu. No studies are presented without its own
limitation. In this research study, the limitation is that a
sampling method as convenience sampling to achieve the
research goals. The results are confined to the geographic
boundaries of Tamil Nadu. Future research could delve on to
understand a bigger population with a better sampling method.
The differences in the representation of the participants in the
Urban and rural area needs to be addressed in future studies.
Hence the results are determined by citizens having an
optimistic view towards digital India services, but there can be
further enriched results for better citizen upliftment and
making it possible to change the face of the nation
undoubtedly. This research directed only citizens’ opinion
about digital India services on Tamil Nadu for sampling, in
forthcoming research there is an opportunity for conducting
the in-depth study, so the entire nation can be targeted. Further
studies can further delve into understanding the digital India
initiative in the lens of Technology Acceptance Model. The
future research could explore on predetermined variables like
satisfaction, usage, loyalty and empowerment of citizens
through digital India initiative.
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